Kuston/  loimmY  a  1121  b  lslu. 


ROCKY  MOUNTAIN  NATIONAL  PARKS 
UTILIZATION  STUDY,  STAGE  I 

VISITOR  USE  AND  PROFILE  SURVEY  REPORT 

Volume  I  -  Executive  Summary 


iiiiiiiillM^ 

Presented  To:  Travel  Alberta 
and 

Canada/Alberta  Tourism  Agreement  (CAT A) 


m 


any  regularly 


cussions  or  individual  in -depth 


Digitized  by  the  Internet  Archive 
in  2015 

ems,  and  overall  organizational 


Ibmar 


https://archive.org/details/rockymountainnat01rust_3 


ROCKY  MOUNTAIN  NATIONAL  PARKS 
UTILIZATION  STUDY,  STAGE  I 

VISITOR  USE  AND  PROFILE  SURVEY  REPORT 

Volume  I  -  Executive  SummcnY 


Presented  To:  Travel  Alberta 
and 

Canada/Alberta  Tourism  Agreement  (CAT A) 


Presented  By:  Ruston/Tomany  &  Associates.  Ltd. 


M National  Library  Bibliotheque  nationale 
of  Canada  du  Canada 


February,  1989 


Ruston/Tomany  &  Associates  Ltd. 


I 


FOREWORD 


BACKGROUND  AND  PURPOSE 

Travel  Alberta  commissioned  Ruston/Tomany  &  Associates  to 
conduct  Stage  I  of  the  National  Parks  Utilization  Study^.  The 
study  was  conducted  under  the  auspices  of  a  Steering  Committee 
formed  by  Travel  Alberta.     Organizations  represented  on  this 
Committee  included: 

•  Travel  Alberta 

•  British  Columbia  Ministry  of  Tourism  and  Provincial 
Secretary 

•  Tourism  Development,   Department  of  Regional  Industrial 
Expansion 

•  Canadian  Parks  Service 

•  Statistics  Canada 

•  Banff  -  Lake  Louise  Chamber  of  Commerce 

•  Jasper  Chamber  of  Commerce 

•  Ruston/Tomany  &  Associates 

Acknowledgements  of  special  contributions  made  by  indivi- 
duals and  organizations  over  the  two  year  course  of  the  study 
can  be  found  at  the  end  of  this  volume. 

The  first  stage  of  this  two  stage  project  was  designed  to 
provide  a  data  base  on  visitors  to  the  Rocky  Mountain  National 
Parks.     The  data  base  will  be  used  in  preparing  a  marketing  and 
development  plan  for  the  future  of  the  parks  (Stage  II) . 


■•-Under  the  terms  of  the  Joint  Federal/Provincial  Sub-Agreement 
No. 0343. 
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The  specific  objectives  of  the  Visitor  Use  and  Profile 
Survey  included  the  following: 

•  Measure  the  volume  and  value  of  visitors  to  the 
Rocky  Mountain  National  Parks  system  in  total  and  to 
Banff  and  Jasper  National  Parks  separately; 

•  Obtain  detailed  market  information  on  trip  and 
traveller  characteristics; 

•  Determine  current  use  of  facilities,  services, 
attractions,  activities  and  events  in  the  parks, 
including  interpretive  and  educational  programs  and 
facilities;  and 

•  Identify  motivations  for  visiting  the  parks,  and 
attitudes  and  perceptions  regarding  park  experien- 
ces. 

The  study  was  a  cordon-type  exit  survey  in  which  randomly 
selected  representatives  of  travel  parties  leaving  the  four 
Rocky  Mountain  National  Parks  via  highway,  scheduled  bus, 
scheduled  train  and  overnight  chartered  motorcoach  were  in- 
terviewed.    Interviewing  was  conducted  throughout  the  four 
seasons,  commencing  on  June  15,   1987  and  ending  on 
June  14,  1988. 

•  Sampling  And  Weighting 

A  multi-stage  stratified  probability  sample,  stratified  by 
mode  of  exit,  exit  port,  weekday/weekend  and  season  was  designed 
to  generate  a  random  sample  of  "stints"   (times/places)  during 
which  interviews  and  vehicle  counts  would  be  conducted. 


.  (ii) 
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Survey  completions  were  computer-weighted  to  expand  the 
sample,   on  a  season-by-season  basis,  to  reflect  all  non- 
resident parks  entrants,  visitors  and  visitor  expenditures  dur- 
ing the  survey  period. 

•  Data  Collection 

The  survey  design  involved  interviewing  adults  (16  years 
or  more)  as  they  left  the  national  parks  by  road,  scheduled 
bus/train  or  chartered  motorcoach.     In  order  to  qualify  to 
complete  an  interview,  respondents  had  to  live  outside  the 
parks,  could  not  be  in  the  park  on  a  sales  call  or  delivery,  as 
a  member  of  a  work  crew  or  employee,  or  commuting  to  or  from 
work  or  school.     Additionally,  the  selected  respondent  had  to  be 
leaving  the  Rocky  Mountain  National  Parks  for  the  last  time  on 
the  "entire  trip".     Adults  from  all  origins  were  eligible  for 
inclusion  in  the  study. 

An  interview  was  administered  to  qualified  respondents^  by 
Ruston/Tomany  &  Associates'  trained  interviewers.     The  "on-site" 
questionnaires  were  prepared  in  a  self -completion  format  for 
charter  motorcoach  passengers,  non-English  travellers^  and 
roadside  traffic  during  the  winter  season  due  to  the  extremely 
cold  weather  conditions. 

Parks  visitors  were  asked  to  complete  a  questionnaire 
detailing  characteristics  of  their  trip  (including  the  number  of 


■•-For  study  definitions,  see  Appendix  to  this  volume. 

^Survey  materials  were  provided  in  English,  French,  Japanese  and 
German.     Copies  of  English  versions  of  the  roadside  summer  and 
winter  questionnaires  are  appended  to  this  document  for 
reference  purposes.     See  Section  B,  Volumes  1  and  2  of  the 
Technical  Appendix  for  complete  set  of  questionnaires. 


^  (iii) 
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nights  away  from  home,  number  spent  in  the  national  parks,  type 
of  accommodation  used  within  the  parks  and  number  of  nights 
spent  in  each,  prepaid  and  direct  expenditures  for  the  travel 
party) .     Demographic  information  was  obtained  from  both 
visitors  and  pass-throughs. 

Each  visitor  was  given  a  self-completion  questionnaire  in 
the  appropriate  language  to  be  filled  out  and  mailed  back  after 
leaving  the  park.     The  "mailback"  questionnaire  included 
questions  about  sites  visited  and  activities  participated  in 
while  the  visitor  was  in  Banff  and/or  Jasper  National  Park, 
ratings  of  these  two  parks  on  a  variety  of  characteristics,  and 
additional  behavioural  and  demographic  information  about  the 
household. 

•  Traffic  Counts 

In  addition  to  the  interviewing  periods,  traffic  counts 
were  taken  at  each  roadside  stint.     These  counts  were  supple- 
mented by  passenger  counts  for  bus,  train  and  motorcoach 
stints.     Together,  these  counts  formed  the  nucleus  of  entrant 
traffic  used  in  projecting  the  survey  sample  to  the  universe  of 
parks  entrants,  pass-throughs  and  visitors.     Details  of  the 
sampling  and  weighting  procedures  used  are  described  in  Sec- 
tion A,  of  the  Technical  Appendix. 

•  Completed  Interviews 

A  total  of  3551  interviews  were  completed  over  the  year. 
Ten  "outlier"  interviews  were  removed  from  the  data  file  and 
imputed  stints  (for  stints  cancelled  because  of  weather  condi- 
tions) were  added  to  the  data  file  at  the  tabulation  stage.  The 


(iv) 
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Exhibit  i 


PJESPOSITION  OF  CONTACTS 


Total  By  Season. .  .  

Contacts      gumir^ef        f^jl        Winter  Soring 


(Actual) 


(6,876)  (2,784)        (959)        (2,022)  (1,111) 

%  %  %  %  % 


Refused  Before 
Screening 

Disqualified 
Vehicle  Party^ 

Not  Final  Exit  From 
Parks  System^ 


15 


24 


11 


28 


17 


21 


19 


22 


19 


21 


Qualified,  But 
Refused  After 
Screening 


Total  Completions 
With  Qualified 
Parks  Entrants 


53 


54 


55 


54 


49 


(Source:     Detailed  Tables,  Volume  I,  page  1-2) 

^Includes  parks  residents,  staff,  emergency  vehicles,  taxis,  sales  calls, 
deliveries,  etc. 

^To  qualify,  the  respondent  had  to  be  leaving  the  parks  for  the  last  time 
on  the  entire  trip. 
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final  distribution  of  usable  interviews  on  which  the  tabulations 
are  based  is  shown  in  the  following  table: 

Exhibit  2 


BY  SEASON^ 

TOTAL 

SUMMER 

FALL 

WINTER 

SPRING 

ENTRANTS 

3663 

1504 

523 

1087 

549 

VISITORS 

2783 

1189 

378 

822 

394 

PASS -THROUGH 

880 

315 

145 

265 

155 

The  attitudinal  questionnaire  was  distributed  to  278  3 
visitors  over  the  year  and  was  returned  in  a  usable  form  by  1503 
(54%  response  rate) . 

Stint  monitoring  and  in-office  validations  were  conducted 
on  at  least  ten  percent  of  stints  and  completed  interviews  over 
the  full  course  of  the  study.     The  facing  table  details  the 
contacts  made  in  order  to  achieve  the  completed  interviews. 


•  Coding.  Editing,  Data  Tabulation 


Ruston/Tomany  &  Associates'  data  processing  department 
edited  all  questionnaires  for  internal  consistency,  and  prepared 
code  lists  for  review  and  approval  by  Travel  Alberta  personnel. 

All  data  entry  was  verified.     Prior  to  presentation  of 
final  estimates  for  each  season,  a  review  of  existing  informa- 
tion available  to  members  of  the  Steering  Committee  about  the 
number  of  visitors  and  their  usage  patterns  within  the  Rocky 


■'-All  figures  included  imputed  stints 
Travel  Alberta  as  follows: 


Seasons  were  defined  by 


Summer 
Fall 
Winter 
Spring 


June  15  to  September  7 
September  8  to  October  31 
November  1  to  April  14 
April  15  to  June  14 


(V) 
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Mountain  National  Parks  was  undertaken.     These  reviews  were 
conducted  in  conjunction  with  the  Steering  Committee,   and  any 
adjustments  made  to  the  original  data  file  were  approved  by  the 
Technical  Committee.     Expenditure  information  provided  by  parks 
visitors  was  allocated  to  categories  and  to  Banff  and  Jasper 
National  Parks  according  to  pre-established  rules.     Details  of 
the  procedures  used  to  review  estimates  and  to  assign  expendi- 
tures are  to  be  found  in  Section  A,  of  the  Technical  Appendix. 

FINDINGS 

Findings  of  the  Visitor  Use  and  Profile  Survey  are  avail- 
able in  the  following  documents: 

•  Reports 

Volume  I  —      Executive  Summary 

Volume  II  —    General  Summary 

Volume,  Value  And  Trip  Characteristics 

Volume  III  —  General  Summary 

Activities,  Sites  And  Attitudinal 
Information 

•  Detailed  TeQ^ulations 

Volume  I  —      Administered  Questionnaire  Data 
(Sections  A,  B,  C,  D) 

Volume  II  —    Self-Completion  Questionnaire  Data 
(Sections  A,   B,  C) 

•  Technical  Appendix 
Section  A:  Methodology 

Section  B:         Data  Collection,  Survey  Manual  and 
Coding  Materials   (Volumes  1,   2,  3) 

Section  C:         Detailed  Stint  Information 

•  Data  Tape 


■  (vi) 
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EXECUTIVE  SUMMARY 


More  than  5.5  million  individuals,  or  over  2  million 
separate  travel  parties  from  Canada,  the  United  States  and 
overseas  entered  the  boundaries  of  the  Rocky  Mountain 
National  Parks  between  June,  1987  and  June  1988^. 


5.5 


PERSON  ENTRANTS  AND  VISITORS 
(In  Millions) 


ANNUAL         SUMMER  FALL  WINTER 

ENTRANTS  VISITORS 


SPRING 


Three  in  every  four  "entrants"^  to  the  Rocky  Mountain 
National  Parks  spend  time,  money  or  do  some  sightseeing 
within  the  parks.     Thus,  the  "visitor" ^  population  over  the 
year  exceeds  4  million  individuals  or  1.6  million  travel 
parties.     About  4-in-lO  of  these  visitors  come  to  the  parks 
in  the  summer  while  a  somewhat  lower  proportion  (35%)  visit 
during  the  winter  months. 


^Figures  presented  in  this  summary  meet  the  Statistics  Canada 
Guidelines  for  Classes  of  Statistics  "A"  through  "F",  unless 
otherwise  noted.     For  a  list  of  the  tolerances  at  the  95%  level  of 
confidence  on  key  statistics  and  the  Statistics  Canada  Class  of 
Statistic,  see  the  Appendix  to  this  volume. 

^See  Appendix  to  this  volume  for  survey  definitions  of  "entrant", 
"visitor",  and  seasons. 
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•  Banff  National  Park  is  the  most  highly  utilized  of  the  four 

parks,  hosting  3.2  million  visitors  over  the  year.  Unlike 
Jasper,  Yoho  or  Kootenay,  Banff  is  as  successful  in  at- 
tracting visitors  in  the  five  month  winter  season  (1.2 
million)  as  it  is  in  the  three  month  summer  season  (1.2 
million) . 


•  Jasper  National  Park  achieves  about  one-half  the  annual 

visitor  utilization  as  does  Banff.     From  June  1987  to  June 
1988  this  park  hosted  1.6  million  visitors,  most  of  whom 
came  during  the  warm  months  (summer  0.9  million^;  winter  0.3 
million) . 


PERSON  VISITORS  BY  PARK 
(In  Millions) 

3.2 


BANFF  JASPER  B.C.  PARKS 


•  Over  the  year,  approximately  three-quarters  of  a  million-^ 

visitors  spend  time,  money  or  sightsee  within  the  borders  of 
Yoho  and  Kootenay  National  Parks. 


■•-"Qualified  number"  according  to  Statistics  Canada  Classes  of 
Statistics:     use  with  extreme  caution. 
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•  The  vast  majority  of  visitors  to  the  Rocky  Mountain  National 

Parks  arrive  in  private  vehicles  (93%)  .  The  remainder  come 
to  the  parks  via  scheduled  bus  or  train  (3%),  or  as  part  of 
an  overnight  motorcoach  tour  (5%) . 


MODE  OF  ENTRY 


PRIVATE  VEHICLE 


•  These  visitors  tend  to  travel  in  adult-only  parties,  with  an 

average  party  size  of  2.5  individuals.     Only  about  2-in-lO 
visitor  parties  include  members  who  are  under  sixteen  years 
of  age. 


•  The  parks  attract  a  wide  range  of  visitors  in  terms  of  age 

and  other  demographic  characteristics.     The  "typical"  Rocky 
Mountain  National  Parks  visitor,  however,  represents  an 
affluent  individual  who  is  generally  employed  in  a  white 
collar  occupation  or  works  as  a  professional,  manager  or 
executive.     He  or  she  is  most  likely  to  be  between  the  ages 
of  25  and  44  years  (50%) ,  although  about  one-fifth  are  over 
55  years  of  age. 


•  Because  there  is  considerable  overlap  among  the  visitor 

populations  to  each  of  the  four  parks,  demographic  profiles 
do  not  differ  substantively  from  park  to  park.     At  the  same 
time,  there  are  directional  indications  that  the  Banff 
visitor  is  somewhat  younger  than  the  Jasper  visitor.  This 
finding  likely  reflects  Banff's  special  appeal  to  skiers. 
Skiers,  in  turn,  tend  to  be  younger  than  the  "typical" 
visitor. 
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The  Rocky  Mountain  National  Parks  attract  visitors  from  all 
over  the  world  although  Canadians,  and  particularly  Albert- 
ans  predominate.     Of  the  4.1  million  visitors  over  the  year, 
3.3  million  are  Canadians.     Multiple  visits  by  Albertans 
over  the  course  of  a  year  explain  the  large  number  of 
residents  of  this  province  in  the  visitor  mix  (2.4  million). 


ORIGIN 


ALBERTA 


•  Just  over  one-half  million  Americans  come  to  the  Rocky 

Mountain  National  Parks  over  the  year.     Of  the  forty- five 
states  represented,  Washington,  California,  Montana  and  Ohio 
have  the  most  significant  impact  on  tourism  within  the 
parks . 


•  Overseas  markets,  the  most  notable  being  Japan,  West 

Germany,  the  United  Kingdom  and  Australia,  yield  a  further 
one-quarter  million  visitors. 


•  Over  the  twelve  month  period,  the  parks  host  slightly  more 

overnight  visitors  (2.3  million)  than  same-day  visitors  (1.8 
million) .     Not  surprisingly,   foreign  visitors,  and  parti- 
cularly those  from  overseas,  are  more  likely  to  spend 
nights  within  the  Rocky  Mountain  National  Parks  than  are 
Canadian  tourists. 
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•  If  a  visitor  does  spend  nights  in  the  Rocky  Mountain 

National  Parks,  he  or  she  is  likely  to  spend  2.6  nights,  on 
average.     Thus,  over  the  year,  more  than  6  million  person 
nights  or  2.5  million  party  nights  are  spent  within  the 
boundaries  of  the  four  parks. 


•  On  a  seasonal  basis,  person  nights  are  only  slightly  more 

concentrated  in  the  summer  (2.8  million)  than  they  are  in 
the  winter  (2.1  million). 


ALL  PERSON  NIGHTS 


ANNUAL  SUMMER  WINTER 


•  In  keeping  with  the  overall  utilization  pattern,  Banff 

National  Park  hosts  about  twice  as  many  person  nights  (3.7 
million)  as  does  Jasper  National  Park  (1.8  million). 


•  Banff  is  also  considerably  more  likely  than  Jasper  to 

accommodate  overnight  guests  in  both  "peak  seasons". 
Approximately  4-in-lO  of  the  person  nights  spent  in  Banff 
occur  during  the  summer,  and  a  similar  proportion  fall 
within  the  winter  season.     In  Jasper,  on  the  other  hand,  6- 
in-10  person  nights  are  "summer  nights",  and  just  over  2-in 
10  occur  during  the  winter. 
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•  Over  the  full  year,  just  under  l-in-4  person  nights  (1.4 

million),  or  0.6  million  party  nights  are  spent  in 
campgrounds  or  trailer  facilities  within  the  parks. 


•  Because  of  the  climatic  conditions  within  the  Rocky  Mountain 

National  Parks,  these  campers  are  likely  to  be  found  only  in 
the  summer.     In  fact,  8-in-lO  of  all  camper  nights  occur 
during  this  season. 


•  Of  the  2.8  million  summer  person  nights  spent  in  the  four 

parks,  about  1.1  million  (0.5  million  party  nights)  are 
spent  in  camping  or  trailer  facilities. 


ANNUAL  PERSON  NIGHTS 


HOTEL/MOTEL/LODGE 

65% 


•  On  an  annual  basis,  visitors  using  commercial  roofed  shelter 

during  their  overnight  stay  within  the  parks  represent  about 
4.2  million  person  nights.     When  viewed  in  terms  of  party 
nights,  approximately  1.8  million  are  spent  in  some  form  of 
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roofed  accommodation  within  the  Rocky  Mountain  National 
Parks,  with  most  (1.6  million  party  nights)   concentrated  in 
one  of  the  many  hotels,  motels,   resorts  or  lodges  within  the 
four  parks*  boundaries. 


•  Fewer  than  4-in-lO  of  the  4.2  million  commercial  roofed 

accommodation  nights  in  the  Rocky  Mountain  National  Parks 
occur  during  the  summer  season  (35%). 


•  At  the  same  time,  the  winter  season  accounts  for  more  than 

4-in-lO  of  these  person  nights  (43%) .     The  remaining  person 
nights  spent  in  commercial  roofed  accommodation  in  the  parks 
are  almost  evenly  divided  between  the  two  shoulder  seasons. 
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Between  June  1987  and  June  1988,  the  Rocky  Mountain  National 
Parks  realized  more  than  $410  million  in  visitor  revenue^. 


•  On  average,  then,  every  man,  woman  and  child  who  visited  the 

Rocky  Mountain  National  Parks  over  the  year  spent  about  $10  0 
during  his  or  her  park  stay. 


ANNUAL  REVENUE  BY  SEASON 


$151.2 


$63.1  MILLION 


•  Approximately  equal  portions  of  total  revenue  are  generated 

in  summer  and  winter.     Each  of  these  peak  seasons  accounts 

for  just  under  four  in  every  ten  dollars  spent  in  the  parks 
over  the  year. 


^All  dollars  are  in  Canadian  currency. 
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Given  that  Banff  National  Park  supports  about  twice  the 
level  of  visitation  as  does  Jasper  National  Park,   it  is  not 
surprising  that  the  revenues  accruing  to  each  park  are  quite 
different.     Over  the  year,  it  is  estimated  that  Banff 
receives  $287  million  in  total  revenue,  whereas  Jasper  is 
credited  with  $113  million^.     Over  the  year,  visitors  spend 
about  $13  million  in  the  British  Columbia  parks. 


LENGTH  OF  STAY 


VISITORS  REVENUE 
ED  OVERNIGHT      □  SAME-DAY 


Length  of  stay  within  the  Rocky  Mountain  National  Parks  has 
a  dramatic  impact  on  expenditure  patterns.     Although  they 
account  for  just  slightly  more  than  one-half  of  all 
visitors,  overnight  tourists  spend  more  than  nine  out  of 
every  ten  dollars  spent  in  the  parks  over  the  year. 


Conversely,  same-day  visitors  represent  more  than  4-in-lO 
person  visitors  over  the  year,  but  contribute  less  than  ten 
percent  of  total  annual  revenue. 


^"Qualified  number»»  according  to  Statistics  Canada  Classes  of 
Statistics:     use  with  extreme  caution. 
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•  Expenditure  patterns  among  origin  groups  are  explained,  in 

large  part,  by  the  fact  that  visitors  from  the  United  States 
and  overseas  are  more  likely  than  are  Canadians  to  spend 
nights  within  the  Rocky  Mountain  National  Parks. 


•  While  Canadians  account  for  8-in-lO  of  all  visitors,  they 

represent  only  six  out  of  every  ten  dollars  spent  in  the 
parks . 


•  In  contrast,  American  and  overseas  tourists  would  seem  to 

supply  revenue  for  the  parks  at  a  rate  that  is  twice  their 
contribution  to  overall  visitation. 


IMPACT  OF  ORIGIN 


VISITORS  REVENUE 


•  Food  and  lodging  constitute  the  two  largest  components  of 

tourism  revenue  to  the  Rocky  Mountain  National  Parks. 
Accommodation  within  the  parks  generates  3  0%  of  all 
expenditures,  or  more  than  $126  million,  while  restaurant 
meals  generate  only  slightly  less  ($123  million) . 
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other  important  contributors  to  total  revenue  include  the 
following: 

•  retail  purchases  ($60  million), 

•  recreation-related  expenditures  such  as  tickets  to 
events  and  equipment  rentals  ($4  3  million) , 

•  vehicle  maintenance  at  service  stations  within  the 
parks  ($27  million) ,  and 

•  groceries  and  beverages  purchased  at  stores  within  the 
parks  ($18  million)^. 


KEY  EXPENDITURE  CATEGORIES 


RESTAURANTS 
30% 


•  Visitors  to  Banff  and  Jasper  National  Parks  are  extremely 

satisfied  with  their  park  experience.     They  give  their  visit 
an  "excellent"  or  "very  good"  rating,  and  offer  few 
criticisms.     The  main  concerns  relate  to  townsite  facilities 
(public  washrooms,  parking,  congestion) ,  road  surfaces  and 
signage,  and  overall  costs. 


•  The  natural  features  of  the  parks  —  the  mountains,  scenery, 

wildlife  and  splendour  of  the  setting  —  are  considerably 
more  prominent  than  are  facilities  or  services  when  visi- 
tors describe  the  principle  benefits  of  the  park  experience. 


"^"Qualified  number"  according  to  Statistics  Canada  Classes  of 
Statistics:     use  with  extreme  caution. 
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•  sightseeing,  viewing  wildlife,  resting/ relaxing,  shopping 

and  taking  photographs  are  especially  prominent  activities 
among  visitors  to  Banff  and  Jasper  National  Parks^.  Ap- 
proximately one-half  of  Alberta  parks  visitors  claim  to 
engage  in  each  of  these  activities. 


•  Between  one-quarter  and  one-fifth  of  Banff/Jasper  visitors 

indicate  that  they  spend  some  of  their  time  in  the  parks 
involved  in  more  physically  demanding  activities,  including 
hiking  or  climbing  and/or  water  sports  including  swimming. 


•  The  Banff  townsite  is  the  most  widely  visited  of  all  sites 

in  the  Banff /Jasper  park  system.     It  hosts  approximately  2.6 
million  visitors  over  the  year,  compared  to  1.3  million  who 
spend  time  in  the  Jasper  and/or  Lake  Louise  townsites. 


•  Among  popular  lakes  in  the  park,  Lake  Louise  attracts  the 

most  visitors  (29%) ,  followed  by  Bow  (14%) ,  Moraine  (11%) , 
and  Maligne  Lakes  (11%) . 


•  Other  natural  attractions  on  visitors*  itineraries  through 

Alberta  parks  include  Bow  Falls  (20%) ,  the  Columbia  Icefield 
(16%) ,  the  Athabasca  Glacier  (12%) ,  and  Maligne  Canyon 
(13%). 


•  Almost  l-in-4  visitors  include  a  stop  at  the  Banff  Springs 

Hotel  among  the  historical  sites  they  see. 


•  Park  Information  Centres  are  utilized  by  about  one-quarter 

of  these  visitors  while  on  their  journey  through  the  two 
Alberta  parks. 


^These  and  the  following  data  derive  from  the  self -completion 
attitudinal  questionnaire  and  should  be  interpreted  with  caution. 
See  introduction  to  Volume  III  for  a  discussion  of  this  issue. 
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Most  sites  and  attractions,  apart  from  ski  resorts,  have 
particularly  high  utilization  levels  during  the  three  month 
summer  season.     Usage  declines  markedly  during  the  winter 
months.     Even  indoor  activities,  such  as  museums,  attract 
lower  proportions  of  shoulder  and  winter  season  visitors 
than  is  the  case  during  the  summer. 


LONG  TERM  MARKETING  AND  STRATEGIC  ISSUES 


INTRODUCTION 


The  Visitor  Use  and  Profile  Study  provides  a  large  and 
complex  data  base  for  the  use  of  park  planners  and  those 
interested  in  marketing  tourism  within  the  Rocky  Mountain 
National  Parks.     As  such,  these  data  are  subject  to  numerous 
interpretations . 


Based  on  an  analysis  of  the  study  findings,  hypotheses  or 
suggestions  for  future  planning  in  the  Rocky  Mountain 
National  Parks  emerge.     Some  of  these,  based  on  the  writer's 
interpretation  of  the  findings,  are  provided  in  this 
section. 


The  Younger  And  The  Older  Visitor 


Targeting  the  Rocky  Mountain  National  Parks  to  travel  units 
without  children  would  seem  to  be  both  an  obvious  market, 
and  one  that  reflects  the  reality  of  the  current  visitor 
population.     The  data  clearly  suggest  that  most  visitors 
bring  no  young  children  with  them  on  their  trip  to  the 
parks . 
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Instead,  the  park  clientele  is  divided  into  younger  active 
couples  or  singles  and  older,  more  sedentary  couples  or 
singles.     Given  the  present  visitor  party  composition, 
however,  meeting  the  needs  of  young  singles  and  couples  and 
of  older  singles  and  couples  simultaneously  may  prove  to  be 
difficult.     These  groups  may,  in  fact,  require  quite 
different  services  and  facilities. 


Certainly  as  the  population  ages,  the  needs  of  the  two 
groups  will  become  even  more  disparate.     One  group  may 
demand  more  fully  developed  hiking  trails  and  nightlife 
while  the  other  needs  a  more  extensive  shuttle  bus  service 
and  ramps  for  wheelchairs  at  scenic  viewpoints. 


Park  planners  might  have  to  consider  a  two-pronged  approach, 
developing  sufficient  accessible  sites  and  facilities  that 
would  make  the  visit  to  the  parks  fulfilling  to  an  aging 
tourist,  while  maintaining  or  enhancing  services  to  an 
increasingly  fit,  active  younger  market. 


Autumn  Potential 


Seasonal  data  suggest  that  the  early  fall  could  be  more 
intensely  utilized  by  directing  marketing  efforts  at  those 
individuals  who  are  not  constrained  by  traditional  "summer 
holidays" . 


If  "empty  nesters"  could  be  convinced  that  September  is 
less  congested  in  the  parks,  but  still  delivers  good 
weather,  they  might  make  a  significant  contribution  to 
increased  shoulder  season  use  of  the  parks. 
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Separate  Personalities 


Throughout  the  data  there  are  suggestions  that  Jasper,  Yoho 
and  Kootenay  visitors  are  more  vigourous  and  outdoors- 
oriented  than  is  the  Banff  visitor.     Would  it  be  valuable  to 
the  Rocky  Mountain  National  Parks  as  a  whole  to  develop  more 
differentiated  "personalities"  for  the  individual  parks? 


Take,  for  example,  the  relatively  high  utilization  of 
gondola  lifts  among  Banff  visitors.     Riding  a  gondola  is  a 
means  of  observing  scenic  panoramas  without  having  to  climb 
a  mountain.     Could  Banff  further  develop  this  "effort-free" 
approach  to  its  natural  splendour  while  Jasper  and  the 
British  Columbia  parks  take  a  more  "rugged"  or  "strenuous" 
approach? 


The  Japanese 


The  high  proportion  of  repeat  visitors  to  the  Rocky  Mountain 
National  Parks  attests  to  the  parks*  appeal.     But  the  parks 
need  new  visitors  as  well.     Marketing  efforts  directed 
toward  foreign  tourists,  and  especially  Americans  and 
Japanese  seem  warranted. 


Although  the  Japanese  tourist  spends  a  disproportionate 
amount  of  money  on  retail  items  in  the  parks,  he  or  she  is 
not  as  enticed  by  recreational  or  entertainment  spending 
opportunities.     Are  there  sufficient  recreational  packages 
within  the  parks  that  cater  to  the  needs  of  this  group? 


This  study  provides  no  suggestions  about  the  type  of 
recreational  programming  that  might  appeal  to  the  Japanese 
visitor.     Such  information  could  be  obtained  through 
discussions  with  tour  operators,  and  through  qualitative 
research  among  the  target  market. 
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How  interested  would  Japanese  park  visitors  be  in  services 
such  as  ski  lessons  or  canoe  excursions  with  Japanese 
speaking  instructors?    These  types  of  activities  are 
mentioned  because  the  Japanese  tourist  tends  to  be  younger 
than  the  average  visitor  and  visits  the  Rocky  Mountain 
National  Parks  in  both  the  summer  and  winter.  Obviously, 
other  activities  and  services  that  would  cater  to  the 
language  and  cultural  requirements  of  this  group  could  also 
be  explored. 


The  Americans 


Americans,  unlike  Japanese  visitors,  simply  do  not  seem  to 
come  to  the  Rocky  Mountain  National  Parks  during  the  winter. 
Given  the  size  and  proximity  of  the  tourism  market  in  the 
United  States,  it  would  seem  that  a  stronger  "come  in  the 
winter"  message  could  be  conveyed  to  Americans. 


The  survey  findings  suggest  that  many  winter  visitors  are 
not  skiers.     Hence,  the  "winter  message"  need  not  focus 
solely  on  ski  facilities,  although  describing  the  challenge 
of  the  Canadian  Rockies  slopes  might  prove  beneficial  in 
attracting  western  American  skiers  who  currently  ski  in 
California,  Colorado  or  Washington. 


"Winter  benefit"  messages  supplied  by  visitors  themselves 
include  the  "relaxing  and  calm  atmosphere" ;  a  place  "to  get 
away  from  it  all".     Particularly  as  they  age  and  find 
crowded  space  more  difficult  to  manage,  tourists  south  of 
the  border  might  respond  to  the  "unhurried,  uncrowded" 
beauty  of  snowy  mountains  (and  snow-free  sidewalks!). 


The  Canadians 


At  the  same  time,  one  is  left  asking  why  so  few  Ontarians 
and  Quebeckers  come  to  the  parks.     These  two  provinces 
represent  such  large,  and  almost  untapped  markets  that  it 
would  seem  reasonable  to  explore  why  they  are  not  visiting 
the  Rocky  Mountain  National  Parks.     Perhaps  the  national 
frictions  over  regionalism  and  language  could  be  bridged 
with  messages  and  service  that  convey  the  "Canadian"  of  the 
Canadian  Rockies  to  attract  Ontarians  and  Quebeckers. 
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SUKVEY  DEFINITIONS 


Parks  Entrant 

Any  person  who  entered  the  national  parks  other  than 
those  who  live  or  work  in  the  parks,   or  are  in  the  parks 
for  the  purposes  of  commuting  to  or  from  work  or  school, 
on  a  sales  or  service  call,  or  pick-up  or  delivery. 


Parks  Visitor 

An  entrant  who  spent  any  time,  money  or  did  any  sight- 
seeing while  within  the  four  Rocky  Mountain  National 
Parks  boundaries.     Visitors  to  individual  parks  are 
defined  to  be  those  individuals  who  spent  any  time,  money 
or  did  any  sightseeing  within  the  boundaries  of  the 
specific  park-^.     Thus,  the  individual  who  entered  Yoho 
National  Park  and  Banff  National  Park,  but  spent 
time/money  or  did  sight-  seeing  only  in  Banff  National 
Park  is  defined  as  follows: 

•  Visitor  to  the  Rocky  Mountain  National  Parks; 

•  Visitor  to  Banff  National  Park; 

•  Pass-through  to  Yoho  National  Park. 


Parks  Pass-Through 

An  entrant  who  did  not  spend  any  time  or  money  and  did  not 
do  any  sightseeing  while  within  the  four  Rocky  Mountain 
National  Parks'  boundaries  is  a  pass-through  for  the 
entire  parks  system.     The  individual  who  entered  but  did 
not  spend  any  time/money  or  do  any  sightseeing  in  a 
specific  park  is  defined  as  a  pass-through  for  that 
specific  park. 

Travel  Party 

For  visitors  exiting  the  parks  by  private  vehicle,  travel 
party  is  defined  as  those  persons  travelling  with  them  in 
the  vehicle.     For  those  visitors  exiting  via  bus,  train  or 
motorcoach,  the  travel  party  includes  those  people  whom 
the  respondent  considers  to  be  travelling  with  him  or  her 
in  the  same  travel  party.     This,  however,  does  not 


For  overnight  charters  and  all  non-English  respondents, 
"entrants"  to  a  specific  Park  are  also  defined  as  "visitors" 
(see  questionnaires  for  question  wording) . 
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include  all  people  travelling  together  on  a  bus  or  train. 
In  some  cases,  travel  parties  consist  of  members  from  more 
than  one  household. 


Person  Visitor/Entrant 

A  person  entrant  is  one  person  who  entered  the  Rocky 
Mountain  National  Parks  system.     A  person  visitor  is  one 
person  who  visited  the  Rocky  Mountain  National  Parks 
system.     If  four  people  are  travelling  together,  the 
particulars  of  this  trip  are  applied  to  each  member  of  the 
travel  party.     This  results  in  a  total  of  four  person 
entrants  or  visitors,  depending  on  the  characteristics  of 
the  trip. 


Party  Visit/Entrant 

An  entrance  to  the  Rocky  Mountain  National  Parks  by  all 
members  of  the  party  constitutes  one  party  entrant.  Re- 
gardless of  the  number  of  people  in  the  party,  it  is 
considered  one  party  entrance  or  party  visit,  depending  on 
the  characteristics  of  the  trip. 


Person  Night 

A  person  night  is  one  night  on  a  trip  spent  by  one  person. 
If  two  people  spend  three  nights  each,  this  constitutes 
six  person  nights. 


Party  Night 

This  is  one  night  spent  on  the  trip  by  the  party.     If  two 
people  from  a  party  spend  three  nights,  this  constitutes 
three  party  nights. 
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STATISTICS  CANADA  CLASSES  OF  STATISTICS^ 


Coefficient  Of  Variation 


A 

0.0 

0.59% 

B 

0.6 

1.0% 

C 

1.1 

2.5% 

D 

2.6 

5.0% 

E 

5.1 

10.0% 

F 

10.1  - 

16.5% 

G 

16.6  - 

25.0% 

H 

25.1%  - 

Or  More 

Qualified  Number 
Use  With  Extreme 
Caution 


Unpublishable  by 
Statistics 
Canada  *  s 
Standards 


^At  the  95%  level  of  confidence.  See  Technical  Appendix  for  a 
discussion  of  the  calculation  of  the  Coefficient  of  Variation. 
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Tolerance  at  95%  Level  of  Confidence  And  Class  of  Statistic 
For  Key  Statistics  Included  In  Executive  Summary 


Volume 


Person  Entrants 

To  The  Rocky  Mountain  National  Parks 
5.5  million  individuals   (±57,000)   —  "A" 


Party  Entrants 

To  The  Rocky  Mountain  National  Parks 
2.2  million   (±  11,000)   —  "A" 


Person  Visitors 

To  The  Rocky  Mountain  National  Parks 
4.1  million   (±85,000)   —  "B" 


Party  Visitors 

To  The  Rocky  Mountain  National  Parks 
1.6  million   (±13,000)   —  "A" 


Banff  National  Park  Person  Visitors  —  Annual 
3.2  million  (±261,000)   —  "D" 


Banff  National  Park  Person  Visitors  —  Summer 
1.2  million   (±10,000)   —  "A" 


Banff  National  Park  Person  Visitors  —  Winter 
1.2  million   (±132,000)   —  "E" 

Jasper  National  Park  Person  Visitors  —  Annual 
1.6  million  (±343,000)   —  "F" 


Jasper  National  Park  Person  Visitors  —  Summer 
0.9  million   (±346,000)   —  "G"* 


Jasper  National  Park  Person  Visitors  —  Winter 
0.3  million  (±  37,000)   —  "E" 


★"Qualified  number":     Use  with  extreme  caution 
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British  Columbia  National  Parks  Person  Visitors  Annual 
0.7  million   (±290,000)   —  "G"* 

Person  Nights  Within  The  Rocky  Mountain  National  Parks  —  Annual 
6.1  million  person  nights   (±969,000)   —  "E" 


Party  Nights  Within  The  Rocky  Mountain  National  Parks  —  Annual 
2.5  million   (±187,240)   —  "D" 


Person  Nights  Within  The  Rocky  Mountain  National  Parks  —  Summer 
2.8  million   (±876, 150)   —  "F" 


Person  Nights  Within  The  Rocky  Mountain  National  Parks  Winter 
2.1  million   (±177,515)   —  "D" 


Person  Nights  Within  Banff  National  Park  —  Annual 

3.7  million   (±440,000)  "E" 

Person  Nights  Within  Jasper  National  Park  —  Annual 

1.8  million   (±368,000)   —  "F" 


Cam.per  Person  Nights  Within  The  Rocky  Mountain  National 

Parks  —  Annual 

1.4  million   (±18,600)   —  "B" 


Commercial  Roofed  Shelter  Person  Nights  Within  The  Rocky 
Mountain  National  Parks  —  Annual 
4.2  million   (±114,000)   —  "C" 


Expenditure 


Expenditure  In  The  Rocky  Mountain  National  Parks  —  Annual 
$417  million  (±$73  million)  —  "E" 


Expenditure  In  Banff  National  Park  —  Annual 
$287  million  (±$37  million)  —  "E" 


Expenditure  In  Jasper  National  Park  —  Annual 
$113  roillion  (±$55  million)  —  "G"* 


♦Qualified  number":     use  with  extreme  caution. 


Ruston/Tomany  &  Associates  Ltd. 
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Annual  Expenditure  By  Category  Within  the  Rocky  Mountain 
National  Parks  t  


Lodging 

$127  million  (±$1.5  million)  —  "A" 


Restaurant  Meals 

$123  million  (±$33  million)  —  "F" 


Retail  Purchases 

$60  million  (±$34  million)  —  "H"** 


Recreation-Related  Expenditures 
$43  million  (±$33  million)   —  "H"** 


Vehicle  Maintenance  At  Service  Stations  Within  The  Parks 
$27  million  (±$9  million)   —  "G"* 


Groceries  And  Beverages  Purchased  At  Stores  Within  The  Parks 
$18  million  (±$8  million)   —  "G"* 


♦Qualified  number":    use  with  extreme  caution. 

**"Unpublishable  number"  by  Statistics  Canada's  standards 
Do  not  use. 


Ruston/Tomany  &  Associates  Ud. 
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SUMMER  ROADSIDE  QUESTIONNAIRE 
AND  SHOW  CARDS 


c 
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Ruston/Toinany  &  Associates  Ltd.  R/T  19151 

5-1 

Roadside  Screener  6-1 

7-1 

8/ 


Location: 

Start: 

A.M. 
P.M. 

13- 
14- 

Date: 

Finish: 

A.M. 
P.M. 

Day 

Month 

15- 

Interviewer: 

18- 

INTRODUCTION:     Hello,  my  name  is   of  Ruston/Tomany  & 

Associates.     We  are  conducting  a  study  on  behalf  of  the  Governments  of 
Canada,  Alberta  and  British  Columbia  on  the  four  National  Parks,  Banff, 
Jasper,  Yoho  and  Kootenay. 

IF  RESPONDENT  REFUSES  TO  BE  INTERVIEWED  BEFORE  SCREENING  IS 
COMPLETED,    CIRCLE  BELOW,   AND  SAVE  THIS  SCREENER. 

REFUSED  BEFORE  SCREENING    I     1     SAVE  SCREENER    I  19- 


1.  RECORD  NUMBER  OF  PEOPLE  IN  VEHICLE  IN  THE  TWO  AGE  GROUPS.      IF  YOU 

CANNOT  COMPLETE  THIS  BY  OBSERVATION,  ASK  THE  DRIVER  TO  TELL  YOU  HOW 
MANY  PEOPLE  IN  THE  VEHICLE  ARE: 

16  YEARS  OR  OVER    UNDER  16  YEARS    2  0- 

(WRITE  IN)  (WRITE  IN)  21- 

22- 

(HAND  CARD  1)  2  3- 

2-a)  Does  anyone  in  this  vehicle,  who  is  at  least  16  years  of  age,  fall 
into  any  of  these  categories?  Just  tell  me  the  number (s)  opposite 
the  descriptions  that  apply  to  any  people  in  this  vehicle.  RECORD 
BELOW. 

NONE  24-1     1     SKIP  TO  0.3  I 

On  a  sales/service  call/pick-up/delivery 
Member  of  a  work  crew/employee  in  Parks 
Commuting  to  or  from  work  or  school 
Permanent/seasonal  resident  in  Parks 


2 

TERMINATE 

3 

AND  SAVE 

SCREENER 

4 

■b)     Is  everyone  in  this  vehicle  a  permanent/seasonal  resident  in  the 
parks? 

Yes  25-1    1     TERMINATE  AND  SAVE  SCREENEr"~1 

No  2 

-c)      How  many  people  in  this  vehicle  who  are  16  years  of  age  or  older  are 
permanent/seasonal  residents  in  the  parks?     (RECORD  BELOW) 

RESIDENTS   16+    26- 

(WRITE  IN)  27- 

None  00 

-d)     And  how  many  people  in  this  vehicle  who  are  under  16  years  of  age 
are  permanent/seasonal  residents  in  the  Parks?     (RECORD  BELOW) 

RESIDENTS  UNDER  16    28- 

(WRITE  IN)  29- 

None  00 


TERMINATE  AND  SAVE  SCREENER 
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-2- 


3.  IF  ONLY  ONE  PERSON  IN  VEHICLE  16  YEARS  OR  OLDER,   SKIP  TO  0.4.  IF 

MORE  THAN  ONE  PERSON  IN  VEHICLE  16  YEARS  OR  OLDER,   ASK  0.3.     Now,  I 
would  like  to  interview  one  person  from  your  vehicle.     Of  all  the 
people  16  years  of  age  or  older,  whose  birthday  is  next? 

WRITE  IN  NAME  OF  PERSON  WHO  HAS  THE  NEXT  BIRTHDAY:  

AND  ADMINISTER  REMAINDER  OF  QUESTIONNAIRE  WITH  THIS  PERSON. 


4.         (HAND  CARD  2)     Please  look  at  this  map  of  the  four  Parks.     Do  you 
personally  plan  to  return  to  areas  within  the  Parks'  boundaries 
before  you  return  home  from  this  trip? 


Leaving  for  the  last  time 
Plan  to  return 


30-1 


THANK  RESPONDENT, 
TERMINATE  INTERVIEW 
AND  SAVE  SCREENER 


IF  RESPONDENT  QUALIFIES  TO  BE  INTERVIEWED  BUT  REFUSES,  CIRCLE  BELOW 
AND  SAVE  THIS  SCREENER. 

QUALIFIED  BUT  REFUSED       31-i     1     SAVE  SCREENER  I 


32/45  BLANK 
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Ruston/Tomany  &  Associates 


R/T  19151 


Roadside  Questionnaire 


5.        Where  is  your  regular  place  of  residence?     (WRITE  IN  CITY, 

PROVINCE/STATE,   COUNTRY).  4  6- 

47- 

 48- 


CITY  OR  TOWN 


PROVINCE  OR  STATE 


COUNTRY 


6-a)     What  is  the  furthest  place  from  home  you  have  visited  or  will  visit 
on  this  trip?  49- 

50- 

 51- 


CITY  OR  TOWN 


PROVINCE  OR  STATE 


COUNTRY 


•b)     Is  the  National  Parks  System  the  main  destination  of  your  tripl 
Yes  52-1 
No  2 


■c)  (HAND  CARD  3)  Which  one  of  the  descriptions  listed  on  this  card 
best  describes  the  main  purpose  of  your  entire  trip?  RECORD  ONE 
ONLY  BELOW. 


Business : 


Personal : 


Pleasure 


Attend  a  special  meeting 
like  a  conference,  convention, 


seminar  or  trade  show 

Other  Business 

Family  affairs:  e.g. 
visiting  friends  or 
relatives,  weddings, 
funerals,  etc. 

Errands:  e.g.  shopping, 
banking,  doctor,  etc. 

Vacation 

Recreational  day-use 
Visit  vacation  home 


53-1 


Other  (SPECIFY) 


I 

E 

c 

c 
c 
c 
c 
c 

c 

c 

i: 


(HAND  CARD  2  AGAIN) 


7-a)      CIRCLE  CODE  2  BESIDE  THE  PARK  RESPONDENT  IS  EXITING  FROM  AND  DO  NOT 
READ  THAT  PARK.     FOR  THE  OTHER  THREE  PARKS  ASK: 

Please  look  again  at  this  map.  Since  leaving  home  on  this  trip,  did 
you  at  any  time  enter. .. (READ  EACH  PARK  EXCEPT  CIRCLED  ONE)? 


m 

YES 

Banff  National  Park 

54 

-  1 

2 

Jasper  National  Park 

55 

-  1 

2 

Yoho  National  Park 

56 

-  1 

2 

Kootenay  National  Park 

57 

-  1 

2 

-b)     FOR  EACH  PARK  ENTERED  IN  Q.7-A),  ASK: 

Did  you  use  or  visit  Parks  information  centres,  naturalist  services, 
interpretive  events  or  hot  springs  pools  in  (READ  EACH  PARK 
ENTERED) ? 

Banff    Jasper    Yoho  Kootenay 
Yes  58-1         59-1       60-1  61-1 

No  2  2  2  2 


-c) 


FOR  EACH  PARK  ENTERED  IN  Q.7-a),  ASK: 

While  in  (READ  PARK) .  did  you  stop  and  spend  any  time  or  money  or  do 
any  sightseeing  or  were  you  just  passing  through? 


Just  passing  through 

Spent  time/money/went 
sightseeing 


Banff  Jasper  Yoho  Kootenay 
62-2         63-2       64-2  65-2 


IF  SPENT  TIME  IN  ANY  PARK  (ANY  CODE  1  CIRCLED)  SKIP  TO  VISITOR 
SECTION    (Q.12  TO  END) . 


IF  SPENT  m  TIME  IN  ANY  PARK   (NO  CODE  1  CIRCLED),   ASK  Q.7-d). 

-d)     Did  you  or  anyone  else  in  the  vehicle  stop  at  all  in  the  Parks  to 
purchase  any  food  or  gas  or  spend  any  money? 


No 


Yes 


66- 


2     GO  TO  PASS-THROUGH  SECTION  (Q.8-11) 


-e)     And  in  which  Parks  did  you  do  that? 

Banff  National  Park  67-1 
Jasper  National  Park  2 
Yoho  National  Park  3 
Kootenay  National  Park  4 


NOW  SKIP  TO  VISITOR  SECTION 
(0.12  TO  END) 


PASS -THROUGH  SECTION 


How  many  nights,  if  any,  will  you  be  away  from  home  on  this  entire 
trip? 

SAME  DAY  TRIP/NO  NIGHTS  AWAY  OOO  68- 

69- 

NUMBER  OF  NIGHTS    70- 

(WRITE  IN) 

(REFER  RESPONDENT  TO  CARD  2  AGAIN) 

Please  show  me  exactly  where  you  entered  the  National  Parks  system 
for  the  first  tine  on  this  trip  away  from  home?    RECORD  CODE  FROM 
MAP  FOR  POINT  OF  ENTRY. 


Location  1 

(HWY 

16 

-  EAST  GATE) 

71-1 

Location  2 

(HWY 

16 

-  WEST  GATE) 

2 

Location  3 

(HWY 

11 

-  EAST  GATE) 

3 

Location  4 

(HWY 

1  - 

WEST  GATE) 

4 

Location  5 

(HWY 

93 

-  WEST  GATE) 

5 

Location  6 

(HWY 

1  - 

EAST  GATE) 

6 

CAN'T  REMEMBER 

9 

(HAND  CALENDAR  -  CARD  4) 

What  was  the  date  of  this  first  entry  into  the  National  Parks 
System?    This  calendar  may  help  you  recall  the  date  if  you  cannot 
easily  remember.     RECORD  DATE  BELOW. 

72 

    73 

Day  Month 

74 

And  was  that... (READ  LIST)?  75 

Between  6  a.m.  and  12  noon  76-1 

From  noon  to  six  o'clock  p.m.  2 

Between  6. p.m.  and  midnight  3 
or        From  midnight  to  6  a.m.  4 

CAN'T  REMEMBER  9 


NOW  SKIP  TO  DEMOGRAPHICS  SECTION 
(0.21  TO  END) 


c 

I 

1_ 

c 

c 

c 
c 
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VISITOR  SECTION 


5-  1 

6-  2 


CHECK  BACK  TO  Q.6-b),  PAGE  3.  IF  NATIONAL  PARKS  SYSTEM  IS 
MAIN  DESTINATION,   SKIP  TO  Q.12-b).     OTHERWISE  ASK  Q.12-a). 


12-a)    (HAND  CARD  3  AGAIN) 

Which  one  of  the  descriptions  listed  on  this  card  best  describes  the 
main  purpose  of  your  trip  to  the  National  Parks?     (RECORD  ONE 
PURPOSE  ONLY) 

Business:     Attend  a  special  meeting 

like  a  conference,  convention, 
seminar  or  trade  show  13-1 

Other  Business  2 

Personal:     Family  affairs:  e.g. 

visiting  friends  or 

relatives,  weddings, 

funerals,  etc.  3 

Errands:  e.g.  shopping, 
banking,  doctor,  etc.  4 

Pleasure:     Vacation  5 

Recreational  day-use  6 

Visit  vacation  home  7 

Just  Passing  Through  8 

-b)  How  many  nights,  if  any,  will  you  be  away  from  home  on  this  entire 
trip? 


SAME  DAY  TRIP/NO  NIGHTS  AWAY  1    OOP       SKIP  TO  0.14     I  14- 

15- 

NUMBER  OF  NIGHTS    16- 

(WRITE  IN) 

-c)  And  how  many  nights,  in  total,  did  you  spend  in  the  National  Parks 
since  leaving  home  on  this  trip? 


SPENT  NO  NIGHTS  IN  THE  PARKS  \      000     SKIP  TO  0. 14     I  17- 

18- 

NUMBER  OF  NIGHTS  IN  THE  PARKS    19- 

(WRITE  IN) 


E 

c 
c 
c 

1 

c 
c 
c 
c 
c 


13-a)  What  was  the  name  and  location  of  the  accommodation  you  used  for 
your  first  (second/third/etc.)  overnight  stop  in  the  Parks? 


-b)  (HAND  CARD  5.)  In  which  of  the  accommodation  types  listed  here  did 
you  stay  in  READ  LOCATION?.  IF  MORE  THAN  ONE  TYPE  OF  ACCOMMODATION 
IN  ANY  LOCATION,   RECORD  EACH  TYPE  ON  SEPARATE  LINES. 

-c)  And  how  many  nights  did  you  stay  in  a  READ  ACCOMMODATION  there? 

(ASK  FOR  EACH  ACCOMMODATION  TYPE  USED.  REPEAT  -a),  -b)  AND  -c)  FOR 
NEXT  OVERNIGHT  STOP  AND  ALL  SUBSEQUENT  OVERNIGHT  STOPS  IN  THE  PARK. 
CONTINUE  UNTIL  ALL  NIGHTS  MENTIONED  IN  Q.12-C)   ACCOUNTED  FOR.) 


Leqend 

1.  Hotel/motel/resort/lodge 

4. 

Youth  Hostel 

2.        Commercial  cottage/cabin 

5. 

Campsite/trailer  park 

3.         Bed  and  Breakfast 

6. 

Back  country  camping 

7. 

Friends/relatives/ own 
vacation  home 

-a)  -b)  -c) 

Name  And  Location  Type  Of  Accommodation  I  Nights 


20- 

22-1 

2 

3 

4 

5 

6 

7 

23- 

26- 

28-1 

2 

3 

4 

5 

6 

7 

29- 

32- 

34-1 

2 

3 

4 

5 

6 

7 

35- 

38- 

40-1 

2 

3 

4 

5 

6 

7 

41- 

44- 

46-1 

2 

3 

4 

5 

6 

7 

47- 

50- 

52-1 

2 

3 

4 

5 

6 

7 

53- 

56- 

58-1 

2 

3 

4 

5 

6 

7 

59- 

62- 

64-1 

2 

3 

4 

5 

6 

7 

65- 

CHECK  THAT  TOTAL  NUMBER  OF  NIGHTS  IN  Q.13-C)  EQUALS  NUMBER  OF  NIGHTS 
IN  Q. 12-C) . 


68/69  BLANK 


-8- 

The  following  questions  are  about  expenditures  made  by  all  the 
people  in  this  vehicle. 

14-  a)  Were  any  of  the  expenses  for  this  trip  to  the  National  Parks  paid 

for  before  you  entered  the  Parks? 

No        70-1    I     gKIP  TO  g-;8] 
Yes  2 
(HAND  CARD  6) 

-b)  Did  anyone  purchase  a  pre-paid  package  for  this  trip  which  included 
at  least  two  of  the  items  shown  on  this  card? 

No       71-|      1     SKIP  TO  0.17  I 

Yes  2 

15-  a)  Which  of  the  items  on  this  card  were  included  in  the  pre-paid 

package? 


TRANSPORTATION 

By  Air  72-1 


By  Train 

2 

By  Bus 

3 

By  Boat 

4 

ACCOMMODATION 

5 

IF  NONE 

FOOD/ BEVERAGE 

6 

CIRCLED 

SKIP  TO 

ENTERTAINMENT/ACTIVITIES/ 

Q.16 

SIGHTSEEING/TOURS/LIFT  TICKETS  ETC. 

7 

AUTO  RENTAL   (PICKED  UP  IN  THE  PARKS) 

8 

AUTO  RENTAL   (PICKED  UP  ELSEWHERE) 

9 

-b)    IF  TRANSPORTATION   (AIR,   TRAIN,   BUS  OR  BOAT)   MENTIONED  IN  Q.15-a), 
ASK:     Where  did  you  first  board  the  transportation  which  was 
included  in  your  package?  73- 

74- 

 75- 

(NEAREST  CITY/TOWN)  (PROVINCE/STATE)  (COUNTRY) 

-c)  How  many  nights  in  total  were  included  in  the  price  of  this  package? 


(WRITE  IN)    76- 

  I  IF  NO  NIGHTS.   SKIP  TO     -e)  I  77- 

(NUMBER  OF  NIGHTS)  78- 

-d)  And  how  many  of  these  nights  were  spent  in  the  Parks? 

13- 

5-  1                                                                I     IF  NO  NIGHTS.    SKIP  TO  -c)  I  14- 

6-  3       NUMBER  OF  NIGHTS  IN  PARKS)  15- 


-e)  What  was  the  total  amount  paid  for  all  people  in  this  vehicle  for 
the  pre-paid  package?    When  you  tell  me  the  cost,  please  tell  me 
whether  it  is  in  Canadian,  U.S.,  or  some  other  currency. 

Amount  Can.  U.S.  Other  (SPECIFY)  16- 

$_   20-1  2   

-f)  And,  how  many  people,  including  children,  does  this  amount  cover? 

  21- 

(WRITE  IN  NUMBER)  22- 


-9- 


16.      Were  any  other  items  prepaid  for  this  trip  to  the  Parks? 
Yes  23-1 

No  I    2    gKiP  TO  Or  19  I 

17-a)    (HAND  RESPONDENT  CARD  7)     Which  of  the  items  on  this  card  were  paid 
for  before  you  entered  the  National  Parks,  but  were  not  purchased  as 
a  part  of  a  package  or  tour?     RECORD  UNDER  Q.17-a)   ON  GRID  BELOW. 

FOR  EACH  ITEM  PRE-PAID  SEPARATELY,   ASK  Q.17-b)   TO  Q.17-e). 

-b)  What  was  the  total  amount  paid  in  advance  for  all  people  in  this 

vehicle  for   (READ  ITEM  FROM  Q.17-a)?     RECORD  UNDER  Q.17-b)   OK  GRID 
BELOW. 

-c)   Is  that  in  Canadian,  U.S.  or  some  other  currency?    RECORD  UNDER 
Q.17-C)   ON  GRID  BELOW. 


AUTO  RENTAL  (PICKED 
UP  IN  THE  PARKS) 


Q.17-a)  Q.17-b) 

ITEM  AMOUNT 


24-  1 


Q.17-C) 

CURRENCY 


CAN.     U.S.  OTHEP. 


(SPECIFY) 
 25- 


*ACCOMMODATION 


29- 


* FOOD/ BEVERAGE 


33- 


*ENTERTAINMENT/ 
ACTIVITIES/ 
SIGHTSEEING/ 
TOURS/LIFT  TICKETS 


37- 


NONE  OF  THESE 


I     5     SKIP  TO  0.18" 


*FOR  EACH  ASTERISKED  ITEM  ASK  -d)   AND  -e) . 

-d)  How  many  nights  in  total  were  included  in  the  price  of  the  prepaid 
(READ  ITEM)      ?.     RECORD  UNDER  -d)    BELOW.      IF  NO  NIGHTS  INCLUDED, 
DO  NOT  ASK  Q. 17-e) . 

-e)  And  how  many  of  these  nights  were  spent  in  the  Parks?    RECORD  UNDER 
-e)  BELOW. 


-d) 

TOTAL  NIGHTS 


-e) 

NIGHTS  IN  PARKS 


Accommodation 


41- 


50- 


Food/Beverage 
Entertainment 


44- 
47- 


53- 
56- 


c 


c 

L 

r 


-10- 


18-a)    (HAND  CARD  8)     For  each  expenditure  category  on  this  card,  please 
tell  me,  in  Canadian  dollars,  the  total  amount  spent  within  the 
Parks  by  everyone  in  the  vehicle  since  leaving  home?     Include  all 
purchases  made  by  cash,  credit  card,  traveller's  cheque  and  cheque. 
(IF  APPLICABLE:     However,  do  not  include  the  prepaid  expenses  we 
have  already  discussed.) 

How  much  was  spent  by  everyone  in  the  vehicle  for...?  RECORD  AMOUNT 
AND  CURRENCY  TYPE  FOR  EACH  CATEGORY  LISTED. 


NONE 

Lodging  in  the  Parks,  excluding 
camping/trailer  park  59-  01 

Camping  fees  02 

Food  and  beverages  bought  in 
restaurants  in  the  Parks  03 

Groceries  &  Beverages  bought 
in  stores  in  the  Parks  04 

Vehicle  Gas  &  Oil,  maintenance 
or  repairs  bought  from 
stations  within  the  Parks  05 

Transportation  within  the  Parks 
including  shuttle  buses,  taxis, 
etc.  06 

Auto  Rental  for  vehicles 
picked  up  in  the  Parks  07 

Recreation  &  Entertainment 
including  tours,  tickets, 
equipment  rentals,  etc.  08 

Conference  or  convention 
registration  fees  09 

Park  entrance  fees/licence  fees  10 

Retail  store  purchases,  such 
as  souvenirs,  equipment,  film, 
clothing,  etc.  60-  11 


AMOUNT  IN 
CANADIAN  $ 


OTHER  CURRENCY 


61- 
65- 

69- 

73- 

77- 

5-  1 

6-  4 
13- 

17- 

21- 

25- 
29- 


33- 


IF  RETAIL  PURCHASES  MORE  THAN  $300  CANADIAN  OR  $200  U.S.,  ASK: 
•b)  Did  you  or  anyone  in  this  vehicle  purchase  any  individual  items 
which  cost  more  than  $300  Canadian  (or  $200  U.S.)? 


No 
Yes 


37-]       1     SKIP  TO  0.19 


-c)     What  were  those  items  and  how  much  did  each  cost?    RECORD  BELOW. 
ITEM  AMOUNT 

38-   ^     44- 

40-      48- 

42-     52- 


□ 

c 
c 
c 


L 

c 
c 

c 
c 


-11- 


NOTE:  IF  RESPONDENT  UNWILLING  TO  OR  CANNOT  BREAK  DOWN  EXPENDITURES, 
ASK: 

18-d)   Please  just  give  me  your  best  estimate  of  the  total  amount  spent  by 
everyone  in  the  vehicle  while  in  the  National  Parks  system  for  the 
items  shown  on  the  card.     RECORD  AMOUNT  AND  CURRENCY  BELOW. 

56- 

TOTAL  ESTIMATE  $     60- 

(AMOUNT)  (CURRENCY) 


NOW  COMPLETE  REMAINING  QUESTIONS  WITH  ORIGINAL  RESPONDENT  ONLY. 

REFER  BACK  TO  Q.7-a).      IF  RESPONDENT  ENTERED  BANFF  AND/OR 
JASPER  NATIONAL  PARKS,   ASK  Q.19-a),   -b)   AND  -c) ,  OTHERWISE 
SKIP  TO  Q.20. 

19-a)  What  attracted  you  or  influenced  your  decision  to  travel  to  the 

Banff/Jasper  National  Parks  system  on  this  trip?     (RECORD  VERBATIM) 

  61- 


62- 
63- 


-b)  Overall,  would  you  rate  your  visit  to  the  Banff/Jasper  National 
Parks  System  as  (READ  LIST)...? 


Excellent  64-  1 

Very  Good  2 

Good  3 

Fair  4 

or        Poor  5 

DON'T  KNOW  9 


-c)  What  attractions,  facilities  or  services  would  you  like  to  see 

established  or  improved  in  Banff  or  Jasper  National  Parks?  (RECORD 
VERBATIM) 

  65- 

  66- 


67- 


20-a)    (HAND  CARD)     Which  of  the  statements  on  this  card  best  describes 
the  impact  the  staging  of  the  1988  Winter  Olympics  had  on  your 
decision  to  make  this  trip? 

I  visited  the  Parks  because  I  was  in 
the  area  to  help  stage,  cover  or 
participate  in  Olympic  events  68-  1 

Things  I  saw  or  heard  about  in 
connection  with  the  Olympics  made 
me  want  to  visit  the  Parks  2 

I  had  to  reschedule  my  plans  to  visit 
the  Parks  because  of  the  Olympics  3 


OR    The  Olympics  had  nothing  to  do  with  my 
decision  to  visit  the  Parks 


4 


-12- 

DEMOGRAPHICS  SECTION 

I  just  have  a  few  more  questions  to  help  us  classify  the 
information. 

21.      HAND  CARD  9.     Please  tell  ne  the  age  and  sex  of  everyone  in  this 

vehicle,  starting  with  yourself  and  then  continuing  from  oldest  to 
youngest.     Please  just  tell  ne  the  letter  beside  the  appropriate  age 
category. 


Respondent  1 

A    0-5  years 

69 

-1 

71-1 

73 

-1 

75-1 

13-1 

15-1 

17-1  19 

-1 

B    6-15  ; 

years 

2 

2 

2 

2 

2 

2 

2 

2 

C  16-19 

years 

3 

3 

3 

3 

3 

3 

3 

3 

D  20-24 

years 

4 

4 

4 

4 

4 

4 

4 

4 

E  25-34 

years 

5 

5 

5 

5 

5 

5 

5 

5 

F  35-44 

years 

6 

6 

6 

6 

6 

6 

6 

6 

G  45-54 

years 

7 

7 

7 

7 

7 

7 

7 

7 

H  55-64 

years 

8 

8 

8 

8 

8 

8 

8 

8 

I  65-74 

years 

9 

9 

9 

9 

9 

9 

9 

9 

J    75  years  or 
SEX 

over 

0 

0 

5-  1 

6-  5 

0 

0 

0 

0 

0 

0 

Male 

70 

-1 

72-1 

74 

-1 

76-1 

14-1 

16-1 

18-1  20 

-1 

Female 

2 

2 

2 

2 

2 

2 

2 

2 

22 


HAND  CARD  10.  Which  letter  best  describes  the  last  year  of 
schooling  you  completed? 


A    Some  elementary/grade  school 

B    Completed  elementary/grade  school 

C    Some  high  school/secondary  school 

D    Completed  high  school/secondary 
school 

E    Technical  or  vocational  school/ 
Community  Col lege/ CEGEP 

F    Some  University 

G    Completed  University 

H    Post  Graduate  courses/degree 


21" 


23. 


What  is  your  occupation?  I  don't  mean  the  name  of  the  company,  but 
just  the  type  of  job  and  type  of  company.     (IF  RETIRED,  CHECK  BOX) 


(TYPE  OF  JOB) 
[ ]  RETIRED 


IN 


(TYPE  OF  COMPANY) 


22- 


L 

r 

C 

c 
c 

L 

c 

r 
c: 

r 

i: 

r 
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24.      Can  1  please  get  your  name  and  complete  nailing  address  including 
postal/zip  code? 

RESPONDENT  NAME:  

ADDRESS :   


CITY/TOWN:    PROVINCE/STATE:  

POSTAL/ZIP  CODE:  ,  2  3- 


IF  FROM  CANADA  OR  UNITED  STATES  ASK: 

My  supervisor  may  want  to  call  you  to  verify  that  I  conducted 
this  interview.    At  what  phone  number  can  you  usually  be 
reached? 


AREA  CODE  TELEPHONE  NUMBER 


RECORD  VEHICLE  TYPE 

Vehicle  Type 

Towed  Equipment 

Automobile/Van  29 

-1 

Light  Truck/Pick-up 

2 

Tent  Trailer 

30-1 

Truck  Camper 

3 

Travel  Trailer 

2 

Motorhome/R . V . 

4 

Horse  Trailer 

3 

Motorcycle 

5 

2nd  Vehicle 

4 

Bicycle 

6 

Hiker/Pedestrian 

7 

Other  fSPECIFY) 

IF  RESPONDENT  IS  PASS- 

THROUGH 

(Q.8  TO  11),   DO  NOT  GIVE 

MAILBACK. 

SAY: 

Thank  you  very  much  for  your  co-operation.  In  appreciation  we  would 
like  you  to  have  this  Alberta  souvenir. 

IF  RESPONDENT  IS  VISITOR  (Q.12  TO  20  ),  SAY: 

Thank  you  very  much  for  taking  part  in  this  survey.  I  would  like  to 
leave  this  questionnaire  with  you  to  fill  out  and  mail  back  to  us. 

The  envelope  provided  is  already  addressed  and  stamped  for  your 
convenience.     Your  answers  will  help  to  improve  park  services  and 
facilities  in  the  future. 

IF  FROM  OUTSIDE  CANADA  READ: 

Will  you  be  mailing  this  from  Canada  or  the  United  States?  (HAND 
APPROPRIATE  ENVELOPE) . 

Please  complete  and  return  this  questionnaire  in  the  next  few  days, 
if  possible. 

In  appreciation  for  your  cooperation,  we  would  like  you  to  have  this 
Alberta  souvenir. 


31/34 


C 
C 

c 
c 

c 

C 

c 
c 

L 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  1 
(Q.2-A) 

2  On  A  SALES  CALL/  A  SERVICE  CALL/  A  PICK-UP  OR  DELIVERY 

3  A  MEMBER  OF  A  WORK-CREW  OR  AN  EMPLOYEE   IN  THE  PARKS 

k   Commuting  to  or  from  work  or  school 

5    A  PERMANENT  OR  SEASONAL  RESIDENT   IN  THE  PARKS 


c 
r 

C 
C 

c 
c 

c 

c 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  3 
(Q.6-C,  Q.12-A) 


Business 


Attending  a  special  meeting  like 
a  conference/  convention,  seminar 
or  trade  show 


Other  Business 


Personal 


Family  affairs:  e.g.  visiting  friends 
or  relatives,  weddings,  funerals,  etc. 


ERRANDS:     E.G.  SHOPPING,  BANKING, 
DOCTOR,  ETC. 


Pleasure 


Vacation 


Recreational  day-use 


Visiting  vacation  home 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


37 


JARY 


M 

T 

W 

T 

F 

S 

1 

2 

3 

1  5 

6 

7 

6 

9 

10 

12 

13 

14 

15 

16 

17 

1  19 

20 

21 

22 

23 

24 

26 

27 

28 

29 

30 

31 

lUARY 

■  M 

T 

W 

T 

F 

S 

1  2 

3 

4 

5 

6 

7 

9 

10 

11 

12 

13 

14 

16 

17 

18 

19 

20 

21 

1  23 

24 

25 

26 

27 

26 

|CH 

M 

T 
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F 

S 

2 

3 

4 

5 

6 

7 

!  9 

10 

1 1 

12 

13 

14 

16 

17 

18 

19 

20 

21 

23 

24 

25 

26 

27 

28 

30 

31 

L 

M 

T 

W 

T 

F 

S 

1 

2 

3 

4 

6 

7 

6 

9 

10 

1  1 

13 

14 

16 

16 

17 

18 

20 

21 

22 

23 

24 

25 

27 

28 

29 

30 

i  M 

T 

W 

T 

F 

S 

1 

2 

4 

6 

6 

7 

8 

9 

I  1 1 

12 

13 

14 

15 

16 

1  18 

19 

20 

21 

22 

23 

25 

26 

27 

28 

29 

30 

W 


5  6 
12  13 


12  3  4 

8     9  10  11 

15   16  17    18   19  20 

22  23  24  25  26  27 
29  30 


JULY 


S    M  T 

W 

T 

F 

S 

1 

2 

3 

4 

5     6  7 

8 

9 

10 

1  1 

12    13  14 

lb 

16 

17 

18 

19    20  21 

22 

23 

24 

25 

26    27  28 

29 

30 

31 

AUGUST 

S     M  T 

W 

T 

F 

S 

2      3  4 

5 

6 

7 

1 

8 

9    10  11 

12 

13 

14 

15 

16    17  18 

19 
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21 

22 

23   24  26 
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27 

28 

29 

30  31 

SEPTEMBER 
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T 
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6     7  8 

9 

10 

1  1 

12 

13    14  15 
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17 

18 

19 
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23 

24 

25 

26 
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30 

OCTOBER 


S     M  T 

W 

T 

F 
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1 

2 
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4     5  6 

7 

8 

9 

10 

11    12  13 

14 

15 

16 

17 
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21 

22 

23 

24 
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28 

29 

30 

31 

NOVEMBER 
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T 

F 
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8     9  10 

1  1 

12 

13 

14 

15    16  17 
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21 
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25 

26 

27 
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29  30 

DECEMBER 

S     M  T 

W 

T 

F 

S 

1 

2 

3 

4 

5 

6     7  8 

9 

10 

1 1 

12 

13    14  15 

16 

17 

18 

19 

20   21  22 

23 

24 

25 

26 

27   28  29 

30 

31 

CARD  k 
(Q.10) 


1988 


JANUARY 


JULY 


s 

M 

T 

W 

T 

F 
1 

S 
2 

S 

M 

T 

W 

T 

F 

1 

S 
2 

3 

4 

5 

6 

7 

8 

9 

3 

4 

5 

6 
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10 
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12 
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21 
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31 
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27 

28 

29 
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M 

T 

W 

T 

F 

S 
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2 

3 

4 

5 

6 

7 

8 

9 

10 

1 1 

12 

13 

14 

15 

16 

17 
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20 
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RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  ^ 
(Q.13-B) 

1.  Hotel,  motel,  resort  or  lodge 

2.  Commercial  cottage  or  cabin 

3.  Bed  and  breakfast  establishment 

4.  Youth  hostel 

5.  Campsite  or  trailer  park 

6.  Back  country  camping 

7.  With  friends  or  relatives  or  at  your 

own  vacation  home 


fl 

r 

c 

c: 
c 
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RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  6 
(Q.14-B) 

TRANSPORTATION: 

BY  AIR 

BY  TRAIN 

BY  BUS 

BY  BOAT 
ACCOMMODATION 
FOOD  OR  BEVERAGE 

ENTERTAINMENT,  ACTIVITIES,  SIGHTSEEING, 
TOURS,  OR  LIFT  TICKETS,  ETC. 

AUTO  RENTAL  (PICKED  UP  IN  BANFF,  JASPER, 
YOHO  OR  KOOTENAY  NATIONAL  PARKS) 

AUTO  RENTAL  (PICKED  UP  ELSEWHERE) 


1 

c 

c 

c 
c 
c 
c 
c: 

l: 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  7 
(Q.17-A) 


AUTO  RENTAL  (PICKED  UP  IN  BANFF,  JASPER, 
YOHO  OR  KOOTENAY  NATIONAL  PARKS 

ACCOMfODATION 

FOOD  OR  BEVERAGE 

ENTERTAINMENT,  ACTIVITIES,  SIGHTSEEING, 
TOURS  OR  LIFT  TICKETS 


NONE  OF  THESE 


r 

L 
C 
C 
C 
C 
C 

c 
c 

c 

c 
c 
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RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  8 
(Q.18-A) 

Lodging  in  the  Parks,  excluding  camping  or  trailer  park 
Camping  fees 

Food  and  beverages  bought  in  restaurants,  hotels  or  bars 
IN  THE  Parks 

Groceries  &  Beverages  bought  in  stores  in  the  Parks 
Vehicle  6as  &  Oil,  maintenance  or  repairs  bought 

FROM  stations  WITHIN  THE  PARKS 

Transportation  within  the  Parks,  including  shuttle 
buses,  taxis,  etc. 

Auto  Rental  for  vehicles  picked  up  in  the  Parks 

Recreation  &  Entertainment  including  tours,  tickets, 
equipment  rentals,  etc. 

Conference  or  convention  registration  fees 

Park  entrance  fees/licence  fees 

Retail  store  purchases,  such  as  souvenirs,  equipment, 
film,  clothing,  etc. 


c 

c 
c 

c 
c 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  FOR  Q.20 


VISITED  THE  PARKS  BECAUSE  I  WAS  IN 
THE  AREA  TO  HELP  STAGE,  COVER  OR 
PARTICIPATE  IN  OLYMPIC  EVENTS 


THINGS  I  SAW  OR  HEARD  ABOUT 
IN  CONNECTION  WITH  THE  OLYMPICS 
MADE  ME  WANT  TO  VISIT  THE  PARKS 


HAD  TO  RESCHEDULE  MY  PLANS  TO 
VISIT  TWE  PARKS  BECAUSE  OF  THE 
OLYMPICS 


OR  if 


THE  OLYMPICS  HAD  NOTHING  TO  DO  WITH 
MY  DECISION  TO  VISIT  THE  PARKS 


c 

c 

c 
c 
c 

c 

c 

L 

L 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  9 
(Q.21) 

A  0-5  YEARS 

B  6-15  YEARS 

C  16-19  YEARS 

D  20-2^  YEARS 

E  25-3^  YEARS 

F  YEARS 

G  ^5-5^  YEARS 

H  55-6^  YEARS 

I  65-74  YEARS 

J  75  YEARS  OR  OVER 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  10 
(Q.22) 


A  Some  elementary  or  grade  school 

B  Completed  elementary  or  grade  school 

C  Some  high  school  or  secondary  school 

D  Completed  high  school  or  secondary  school 

E  Technical  or  vocational  school /  Community 
College  or  CEGEP 

F  Some  University 

6  Completed  University 

H  Post  Graduate  courses  or  degree 


L 

c 
c 
c 

c 

r 


WINTER  ROADSIDE  QUESTIONNAIRE 
AND  SHOW  CARDS 


z 


L 


L. 


L 


Ruston/Tomany  &  Associates  Ltd.  R/T  19151 

5-6 

Roadside  Screener  6-1 
WINTER  7-1 

8/ 


A.M.  13- 

Location:   Start:   P.M.  14- 

A.M. 

Date:   Finish:   P.M. 

Day  Month  15- 

Interviewer:   18- 


INTRODUCTION:     Hello,  my  name  is    of  Ruston/Tomany  & 

Associates.     We  are  conducting  a  study  on  behalf  of  the  Governments  of 
Canada,  Alberta  and  British  Columbia  on  the  four  National  Parks,  Banff, 
Jasper,  Yoho  and  Kootenay. 

IF  RESPONDENT  REFUSES  TO  BE  INTERVIEWED  BEFORE  SCREENING  IS 
COMPLETED,    CIRCLE  BELOW,   AND  SAVE  THIS  SCREENER. 

REFUSED  BEFORE  SCREENING    1     1     SAVE  SCREENER     I  19- 


1.  RECORD  NUMBER  OF  PEOPLE  IN  VEHICLE  IN  THE  TWO  AGE  GROUPS.      IF  YOU 

CANNOT  COMPLETE  THIS  BY  OBSERVATION,  ASK  THE  DRIVER  TO  TELL  YOU  HOW 
MANY  PEOPLE  IN  THE  VEHICLE  ARE: 

16  YEARS  OR  OVER    UNDER  16  YEARS    2  0- 

(WRITE  IN)  (WRITE  IN)  21- 

22- 

(HAND  CARD  1)  2  3- 

2-a)  Does  anyone  in  this  vehicle,  who  is  at  least  16  years  of  age,  fall 
into  any  of  these  categories?  Just  tell  me  the  number (s)  opposite 
the  descriptions  that  apply  to  any  people  in  this  vehicle.  RECORD 
BELOW. 


NONE  2AA     1     SKIP  TO  oTT 

On  a  sales/service  call/pick-up/delivery 
Member  of  a  work  crew/employee  in  Parks 
Commuting  to  or  from  work  or  school 
Permanent/seasonal  resident  in  Parks 


2 

TERMINATE 

3 

AND  SAVE 

SCREENER 

4 

-b)     Is  everyone  in  this  vehicle  a  permanent/seasonal  resident  in  the 
parks? 

Yes  25-1    1     TERMINATE  AND  SAVE  SCREENER  I 

No  2 

-c)      How  many  people  in  this  vehicle  who  are  16  years  of  age  or  older  are 
permanent/seasonal  residents  in  the  parks?     (RECORD  BELOW) 

RESIDENTS  16+    26- 

(WRITE  IN)  27- 

None  00 

-d)     And  how  many  people  in  this  vehicle  who  are  under  16  years  of  age 
are  permanent/seasonal  residents  in  the  Parks?     (RECORD  BELOW) 

RESIDENTS  UNDER  16    28- 

(WRITE  IN)  29- 

None  GO 

  TERMINATE  AND  SAVE  SCREENER  


c: 
c: 
c: 

c 
c 


-2- 


7-a) 


IF  ONLY  ONE  PERSON  IN  VEHICLE  16  YEARS  OR  OLDER,   SKIP  TO  0.4.  IF 
MORE  THAN  ONE  PERSON  IN  VEHICLE  16  YEARS  OR  OLDER,   ASK  0.3.     Now,  I 
would  like  to  interview  one  person  from  your  vehicle.     Of  all  the 
people  16  years  of  age  or  older,  whose  birthday  is  next? 


WRITE  IN  NAME  OF  PERSON  WHO  HAS  THE  NEXT  BIRTHDAY:  

AND  ADMINISTER  REMAINDER  OF  QUESTIONNAIRE  WITH  THIS  PERSON. 

4.        (HAND  CARD  2)     Please  look  at  this  nap  of  the  four  Parks.     Do  vou 
personally  plan  to  return  to  areas  within  the  Parks'  boundaries 
before  you  return  home  from  this  trip? 

Leaving  for  the  last  tine  30-1 

Plan  to  return 


THANK  RESPONDENT, 
TERMINATE  INTERVIEW 
ANP  gAV?  gilT^gNgR  


IF  RESPONDENT  QUALIFIES  TO  BE  INTERVIEWED  BUT  REFUSES,  CIRCLE  BELOW 
AND  SAVE  THIS  SCREENER. 


QUALIFIED  BUT  REFUSED       31-1    1     SAVE  SCREENER 


32\45 


Where  is  your  regular  place  of  residence?     (WRITE  IN  CITY, 
PROVINCE/STATE,   COUNTRY).  4  6- 

47- 

 48- 


CITY  OR  TOWN  PROVINCE  OR  STATE  COUNTRY 

(HAND  CARD  2  AGAIN)  49/53 

6.  CIRCLE  CODE  2  BESIDE  THE  PARK  RESPONDENT  IS  EXITING  FROM  AND  DO  NOT 

READ  THAT  PARK.     FOR  THE  OTHER  THREE  PARKS  ASK: 

Please  look  again  at  this  nap.  Since  leaving  home  on  this  trip,  did 
you  at  any  time  enter. .. (READ  EACH  PARK  EXCEPT  CIRCLED  ONE)? 


m  x£s 

Banff  National  Park 

54-  1  2 

Jasper  National  Park 

55-  1  2 

Yoho  National  Park 

56-  1  2 

Kootenay  National  Park 

57-  1  2 

FOR  EACH  PARK  ENTERED  IN 

Q.  6    ),  ASK: 

Did  you  use  or  visit  Parks  information  centres,  naturalist 
interpretive  events  or  hot  sprinas  pools  in  (READ  EACH  PARK 
ENTERFP)? 

Banff    Jasoer    Yoho  Kootenav 

Yes 

58-1        59-1      60-1  61-1 

No 

2              2            2  2 

r: 

L 
L 
C 
C 

c 
c 

L- 

c 
c 


7-b)     FOR  EACH  PARK  ENTERED  IN  Q.6     ),  ASK: 


While  in  fREAD  PARK) .  did  you  Btop  and  spend  any  tine  or  money  or  do 
any  sightseeing  or  were  you  just  passing  through? 


Just  passing  through 

Spent  time/Boney/went 
sightseeing 


Banff  Jasper  Yoho  Kootenav 
62-2         63-2       64-2  65-2 


IF  NO  TIME  SPENT  IN  ANY  PARK   (NO  CODE  1  CIRCLED)   SKIP  TO  Q.IO, 
RECORD  NAME  AND  ADDRESS  AND  HAND  OUT  PASS-THROUGH  QUESTIONNAIRE 


66/80 

8-a)     In  which  of  the  parks,  if  any,  did  you  spend  any  nights?    Did  you 
•pend  any  nights  in... (READ  EACH  PARK  ENTERED.     RECORD  UNDER  -a) 
BELOW) ? 


■b)     Any  how  many  nights  in  total  did  you  spend  in. 
WHICH  NIGHTS  SPENT.     WRITE  IN  UNDER  -b)  BELOW) 

-a) 


(READ  EACH  PARK  IN 


•b) 


5-  6 

6-  2 


Banff  National  Park 
Jasper  National  Park 
Yoho  National  Park 
Kootenay  National  Park 
NO  NIGHTS  SPENT  IN  PARKS 


SPENT       NO  NIGHTS     NUMBER  OF 
NTGHTS     SPENT  NIGHTS  gPENT 


11- 
15- 
19- 
23- 


9-a)     And  now  could  you  please  give  me  your  best  estimate  of  the  total 

amount  spent  within  the  National  Parks  by  everyone  in  the  vehicle? 
Please  include  all  expenditures  made  by  cash,  cheque,  traveller's 
cheque  and  credit  card.     (WRITE  IN  AMOUNT  BELOW).    And  what  currency 
is  that?     (WRITE  IN  CURRENCY  BELOW) . 

TOTAL  ESTIMATE    IN    27- 

AMOUNT  CURRENCY 

-b)     Were  anv  of  the  expenses  for  this  trip  to  the  National  Parks  paid 
for  before  you  entered  the  Parks? 

No  31-1 

Yes  2 


NOW  RECORD  NAME  AND  ADDRESS  AND  HAND  OUT  VISITOR  QUESTIONNAIRE. 


c: 
c 

r 
r 


-4- 

10-a)  Can  I  please  get  your  name  and  complete  mailing  address  including 
postal/zip  code? 

RESPONDENT  NAME:  

ADDRESS:   

CITY/TOWN:    PROVINCE/STATE:  

POSTAL/ZIP  CODE:  

32- 

-b)     IF  FROM  CANADA  OR  UNITED  STATES  ASK: 

My  supervisor  may  want  to  call  you  to  verify  that  I  conducted 
this  interview.     At  what  phone  number  can  you  usually  be 
reached? 


TFT  FPHDNF  NTTMRFR 

RECORD  VEHICLE  TYPE 

Vehicle  Type 

Towed  Equipment 

Automobile/Van 

38-1 

Light  Truck/Pick-up 

2 

Tent  Trailer  39-1 

Truck  Camper 

3 

Travel  Trailer  2 

Motorhome/R . V . 

4 

Horse  Trailer  3 

Motorcycle 

5 

2nd  Vehicle  4 

Bicycle 

6 

Hiker/Pedestrian 

7 

Other  ^SPECIFY) 

READ: 


Thank  you  very  much  for  taking  part  in  this  survey.  I  would  like  to 
leave  this  questionnaire  with  you  to  fill  out  and  mail  back  to  us. 
(HAND  OUT  PASS-THROUGH  OR  VISITOR  QUESTIONNAIRE     AND  MAILBACK  AS 
APPROPRIATE. ) 

IF  FROM  OUTSIDE  CANADA  READ: 

Will  you  be  mailing  this  from  Canada  or  the  United  States?  (HAND 
APPROPRIATE  ENVELOPE) . 

Please  complete  and  return  this  questionnaire  in  the  next  few  days, 
if  possible. 

In  appreciation  for  your  cooperation,  we  would  like  you  to  have  this 
Alberta  souvenir. 


L 

r 

L 

r 


c 

L 

c 

r 

L 

r 


C 

L 


I 


Ruston/Tomany  &  Associates  Ltd. 


National  Parks  Visitor  Survey 
(Pass-Through,   Interviewer  Administered) 


WINTER 
R/T  19151 

5-  6 

6-  5 

7-  1 


11/ 


1. 


2. 


How  many  nights,  if  any,  will  you  be  away  from  home  on  this  entire 
trip? 


Same  day  trip/no  nights  away 
Number  of  nights  away  from  home 

(HAND  CARD  2  AGAIN) 


000 


12- 


(WRITE  IN) 


Please  look  at  the  map  of  the  four  parks  again.     Please  indicate 
where  you  entered  the  National  Parks  for  the  first  time  on  this 
trip  away  from  home.     CIRCLE  ONE  ANSWER  BELOW,  USING  CODE  NUMBERS 


15- 


FOR  PARK 

GATES  SHOWN  ON  MAP. 

Code  1 

(HWY  16  -  EAST  GATE) 

1 

Code  2 

(HWY  16  -  WEST  GATE) 

2 

Code  3 

(HWY  11  -  EAST  GATE) 

3 

Code  4 

(HWY  1  -  WEST  GATE) 

4 

Code  5 

(HWY  93   -  WEST  GATE) 

5 

Code  6 

(HWY  1  -  EAST  GATE) 

6 

CAN'T  REMEMBER 

9 

(HAND  CARD  4) 

On  what  date  did  you  first  enter  the  National  Parks  on  this  trip? 
This  calendar  may  help  you  recall.     (RECORD  DATE  BELOW). 


DAY  MONTH  YEAR 


16- 
17- 


18- 
19- 


And  was  that... (READ  LIST)?  20- 

21- 

Between  6  a.m.  and  12  noon  1 

22- 

From  noon  to  six  o'clock  p.m.  2 
Between  6  p.m.  and  midnight  3 
or  From  midnight  to  6  a.m.  4 

CAN'T  REMEMBER  9 


L 

r. 

c: 
c: 

c: 
c: 
c: 
c: 

c 
c 
c 
c 

r. 


(HAND  CARD  9) 

Please  tell  me  the  age  and  sex  of  everyone  in  the  vehicle,  starting 
with  yourself  and  continuing  from  oldest  to  youngest. 

AGE   gEX  

MALE  FEMALE 


years  (RESPONDENT) 

1 

2 

23- 

years 

1 

2 

25- 

years 

1 

2 

27- 

years 

1 

2 

29- 

years 

1 

2 

31- 

years 

1 

2 

33- 

years 

1 

2 

35- 

years 

1 

2 

37- 

What  is  your  occupation?     I  don't  mean  the  name  of  the  company,  but 
just  the  type  of  job  and  type  of  company.      (WRITE  IN.     IF  RETIRED, 
CHECK  BOX  AND  ASK  WHAT  TYPE  OF  JOB  AND  COMPANY  RESPONDENT  HAS 
RETIRED  FROM) . 

  IN   39- 

(TYPE  OF  JOB)  (TYPE  OF  COMPANY) 

[]  RETIRED 

CHECK  TO  BE  SURE  YOU  HAVE  FILLED  OUT  NAME,  ADDRESS,  PHONE  NUMBER  AND 
VEHICLE  TYPE  ON  PAGE  4  OF  SCREENER.     THEN  SAY: 


Thank  you  very  much  for  completing  this  questionnaire.  In 
appreciation  for  your  cooperation  we  would  like  you  to  have  this 
Alberta  souvenir. 


C 
C 

q 

r 

IT 


1  Dizabeth  Street 
)ionto,  OntaiioMSG  1P7 
6/977-1533 


Ruston/Tomony 
&  Associates  Ltd. 


Dear  Visitor: 

Ruston/Tomany  &  Associates,  a  market  research  firm,  is  conducting 
a  study  on  behalf  of  the  Governments  of  Canada,  Alberta  and 
British  Columbia  on  the  four  National  Parks  -  Banff,  Jasper,  Yoho 
and  Kootenay.    The  information  from  this  study  will  be  used  to 
help  plan  the  future  of  the  Parks. 

Could  you  please  take  a  few  moments  to  complete  the  two  attached 
questionnaires  and  return  them  to  us  in  the  postage-paid  envelope 
provided. 

It  is  important  that  only  one  member  of  your  travel  party 
completes  the  questionnaires.     That  person  is  the  one  who  was 
selected  to  be  interviewed  when  you  were  in  the  Parks. 

Please  mail  the  completed  questionnaires  today  —  either  when  you 
arrive  home  or  when  you  stop  for  the  night.     Postage  is  already 
paid  so  you  do  not  have  to  put  stamps  on  the  envelope  if  it  is 
mailed  in  Canada  or  the  U.S. 

Finally,  I  would  like  to  thank  you  for  your  co-operation  and  hope 
that  you  had  a  very  enjoyable  visit  to  the  Parks. 

Yours  sincerely. 


Denis  Tomany 
President 


DT/is 


L 


r 
r 
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Ruston/Tomany  &  Associates  Ltd.  R/T  19151 

5-6 

National  Parks  Visitor  Survey  6-2 
(Visitor)  7-1 

THIS  QUESTIONNAIRE  IS  TO  BE  COMPLETED  BY  THE  SAME  PERSON  IN  THE  TRAVEL 
PARTY  WHO  WAS  SELECTED  TO  ANSWER  THE  INTERVIEWER'S  QUESTIONS  IN  THE  PARJ^. 
THAT  PERSON  IS    (NAME)  . 


For  most  of  the  following  questions,  you  will  be  provided  with 
several  choices  with  a  number  next  to  each  one.     Please  just 
circle  the  number  beside  the  answer  you  choose.     For  example: 
My  favourite  colour  is... 

Red  (T^ 

Green  2 

Blue  3 

Yellow  4 


1-a)      What  is  the  furthest  place  from  home  you  have  visited  or  will 
visit  on  this  trip? 

40- 

 41- 

CITY  OR  TOWN  PROVINCE  OR  STATE  COUNTRY  42- 

-b)       Was  the  National  Park  System  the  main  destination  of  your  trip? 

Yes       1  43- 

No  2 


2-a)      Which  one  of  the  descriptions  listed  below  best  describes  the  main 
purpose  of  your  entire  trip?    CIRCLE  QM.  ONLY  UNDER  Q.2-a)  BELOW. 

-b)  Which  one  of  the  descriptions  listed  below  best  describes  the  main 
purpose  of  your  trip  to  the  National  Parks?  CIRCLE  ONE  ONLY  UNDER 
Q.2-b)  BELOW. 

-a)  -b) 

Main  Purpose 
Of  National 
Main  Purpose      Parks  Portion 
Of  Fntire  Trip  Of  Trip  


Business:  Attending  a  special  meeting 
like  a  conference, 
convention,  seminar 
or  trade  show 

Other  Business 

Personal:  Family  affairs:  e.g.  visiting 
friends  or  relatives, 
weddings,  funerals,  etc. 

Errands:  e.g.  shopping, 
banking,  doctor,  etc. 

Pleasure:  Vacationing 

Recreational  day-use 
Visiting  vacation  home 

Just  passing  through 

Other  Purpose  (SPECIFY)   


44- 

45- 


I 


-2- 


3.  How  many  nights,  if  any,  will  you  be  away  from  home  on  this  entire 
trip? 

46- 

NUMBER  OF  NIGHTS    (ENTIRE  TRIP)    IF  NO  NIGHTS  47- 

WRITE  IN  AWAY  PLEASE         4  8- 

00  TO  Q.6. 

4.  And  how  many  nights  in  total,  did  you  spend  in  the  National  Parks 
since  leaving  home  on  this  trip? 

49- 

NUMBER  OF  NIGHTS  IN  THE  PARKS    IF  NO  NIGHTS  50- 

WRITE  IN  IN  PARKS  GO  51- 

TO  Q.6 


IF  YOU  STAYED  OVERNIGHT  IN  THE  PARKS,   PLEASE  ANSWER  Q.5. 

5.        We  are  interested  in  the  overnight  accommodations  you  used  in  the 
Parks.     For  each  overnight  stop  you  made  at  a  different 
accommodation  in  the  Parks,  please  write  in  the  name  and  the 
location  of  the  accommodation,  the  type  of  accommodation  it  was  and 
the  number  of  nights  you  stayed  there. 


Legend  -  TYPE  OF  ACCOMMODATION 

1)  Hotel/Motel/Resort/Lodge 

5) 

Campsite/trailer  park 

2)     Commercial  cottage/cabin 

6) 

Back  country  camping 

3)     Bed  and  breakfast 

7) 

Friends/relatives/own 

vacation  home 

4)     Youth  Hostel 

OVER- 

NIGHT 

STOP 

FIRST: 

52- 

SECOND: 

58- 

THIRD: 

64- 

FOURTH : 

70- 

FIFTH: 

11- 

SIXTH: 

17- 

SEVENTH 

:23- 

EIGHTH: 

29- 

NAMES  AND 
LOCATIONS  OF 
ACCOMMODATION 
(WRITE  IN  BELOW) 


TYPES  OF  ACCOMMODATION 
(REFER  TO  LEGEND  TO 
CIRCLE  THE  APPROPRIATE 
NUMBER  BELOW) 


2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

2 

3 

4 

5 

6 

7 

8 

NUMBER 

OF  NIGHTS 

STAYED  THERE 

(WRITE 

IN  NUMBER) 


6-5 


6. 


Were  any  of  your  expenses  for  this  trip  to  the  Parks  paid  for  before 
you  entered  the  National  Parks? 


No 
Yes 


1     PLEASE  GO  TO  Q.IO 


35- 


IF  YOU  PRE-PAID  ANY  EXPENSES  FOR  THIS  TRIP  TO  THE  PARKS,  PLEASE 
ANSWER  Q.7. 


L 
C 

L 
C 

i 

C 
C 
C 


L 


-3- 


7-a)     Please  indicate  below  the  iteiris  which  you  prepaid  before  you  entered 
the  Parks.      (CIRCLE  APPROPRIATE  NUMBER  UNDER  COLUMN  a). 

-b)   For  each  item  prepaid  indicate  whether  it  was  part  of  a  package 

(i.e.  2  or  more  items  purchased  together)  or  was  prepaid  separately. 
(CIRCLE  APPROPRIATE  NUMBERS  UNDER  COLUMN  -b) . 

-c)   For  each  item  prepaid  separately  (not  part  of  a  package) ,  please 
write  in  the  total  amount  paid.     WRITE  IN  THE  AMOUNT  MB  THE 
CURRENCY    (E.G.    FRANC,    DEUTSCHMARK,   YEN,   U.S.    DOLLARS,  CA14ADIAN' 
DOLLARS ,   ETC . ) . 


-a) 


ITEMS  SEPA- 
PREPAID  PACKAGE  RATELY 


-c 


.36- 
37- 


FOR  ITEMS  PAID 
SEPARATELY 
ONLY  RECORD  38- 
AMOUNT  CURRENCY 


Accommodation 
Food/beverages 


.39- 
43- 


Entertainment ,  activities, 
sightseeing  tours,  lift 
tickets  (excluding  season 
lift  passes) 

Auto  rental  picked  up  in 
the  Parks 


47- 


51- 


Auto  rental  picked  up 
outside  the  Parks 

Transportation 

None  of  these 


I     9     PLEASE  GO  TO  0.10 


.55- 
5S- 


IF  YOU  PREPAID  ITEMS  AS  PART  OF  A  PACKAGE  PLEASE  ANSWER  QUESTION  8. 
OTHERWISE  GO  TO  QUESTION  9. 


•a)     What  was  the  total  amount  paid  for  all  people  in  your  vehicle  for 
the  prepaid  package?     WRITE  IN  AMOUNT  AND  CURRENCY. 

$   _  _    _       _    63- 


AMOUNT  CURRENCY 

•b)  How  many  nights  in  total  were  included  in  your  prepaid  package  and 
how  many  of  those  nights  were  spent  in  the  Parks? 

67- 


NIGHTS  IN  TOTAL  NIGHTS  SPENT  IN  PARK  7  0- 

•c)     If  transportation  was  included  in  your  prepaid  package,  please  write 
in  where  you  first  boarded  this  transportation.  73- 

74- 

 75- 

( NEAREST)    CITY/TOWN  PROVINCE/STATE  COUNTRY 


IF  YOU  PREPAID  ACCOMMODATION  SEPARATELY  (NOT  AS  PART  OF  A  PACKAGE) , 
PLEASE  ANSWER  QUESTION  9.     OTHERWISE  GO  TO  QUESTION  10. 

9.        How  many  nights  in  total  did  this  prepaid  accommodation  cover  and 
how  many  of  those  nights  were  spent  in  the  Parks? 

76- 

    7  9- 

TOTAL  NIGHTS  PREPAID  NIGHTS  IN  PARK 

80/ 


-4- 


5-  6 

6-  4 

10-a)   For  each  expenditure  category  listed  below,  please  indicate  the 
total  amount  spent  within  the  Parks  by  everyone  in  the  vehicle 
during  the  entire  visit  in  the  Parks.     Include  all  purchases  made  by 
cash,  credit  card,  traveller's  cheque  and  cheque.     However,   do  not 
include  any  prepaid  expenses  listed  in  the  previous  questions. 

How  much  was  spent  by  everyone  in  the  vehicle  for...?    RECORD  AMOUNT 
IN  CANADIAN  DOLLARS  FOR  EACH  CATEGORY  LISTED  BELOW.      IF  YOU  DON'T 
KNOW  AMOUNT  IN  CANADIAN  CURRENCY,   WRITE  IN  AMOUNT  AND  SPECIFY  THE 
CURRENCY  IN  THE  SPACE  PROVIDED. 

OTHER 
CURRENCY 
(PLEASE 
SPECIFY 
CURRENCY 
IF  NONE       AMOUNT  IN     AMOUNT  AND 

CHECK  BOX  CANADIAN  S  TYPE)  11- 

12- 

Lodging  in  the  Parks,  excluding 
camping/trailer  park 

Camping  fees 

Food  and  beverages  bought  in  Restaurants 
or  hotels  or  bars  in  the  Parks 


Groceries  &  Beverages  bought  in 
stores  in  the  Parks 


Vehicle  Gas  &  Oil,  maintenance  or 
repairs  bought  from  stations  within 
the  Park 


Transportation  within  the  Parks 
including  shuttlebuses ,  taxis,  etc. 

Auto  Rental  for  vehicles  picked  up 
in  the  Parks 


Recreation  &  Entertainment  including 
tours,  lift  tickets,  equipment 
rentals,  etc.,  bought  in  the  Parks 

Conference  or  convention  registration 
fees  in  the  Parks 


Park  entrance  fees/licence  fees 

Retail  store  purchases,  such  as 
souvenirs,  equipment,  film, 
clothing,  etc.,  bought  in  Parks  []  $    53- 

Approximate  Total  $    56- 

60- 

-b)  Did  any  member  of  your  party  use  a  season  lift  pass  today? 
YES  1 
NO  2 

-c)  For  each  person  who  used  a  season  pass,  please  indicate  the  total 

price  paid  for  that  pass  and  the  number  of  days  the  pass  was  used  on 
this  trip. 

PRICE  NUMBER  OF  DAYS  USED  ON  THIS  TRIP 

Person  1  $    

Person  2  $    

Person  3  $    

Person  4  $    


.13- 
.17- 

-21- 

25- 


29- 


.33- 
.37- 

.41- 

.45- 
49- 


Person  5 


$. 


-5- 


11-a)  Please  write  in  your  own  words  what  attracted  you  or  influenced  your 
decision  to  travel  to  the  Banff/Jasper  National  Parks  system  on  this 
trip? 

 :  61- 

  62- 

 ,  63- 


-b)  Overall,  would  you  rate  your  visit  to  the  Banff/Jasper  National 
Parks  System  as...?     (CIRCLE  ONE  ANSWER). 


Excellent 

1 

Very  Good 

2 

Good 

3 

Fair 

4 

Poor 

5 

-c)  What  attractions,   facilities  or  services  would  you  like  to  see 

established  or  improved  in  Banff  or  Jasper  National  Parks?  (WRITE 
IN  BELOW) 

 65- 

 66- 

 67- 


12.      Which  of  the  following  statements  best  describes  the  impact  the 
staging  of  the  1988  Winter  Olympics  had  on  your  decision  to  make 
this  trip?      (CIRCLE  ONE  ANSWER) . 

I  visited  the  Parks  because  I  was  in 
the  area  to  help  stage,  cover  or 

participate  in  Olympic  events  1  68- 

I  visited  the  Parks  because  I  was  in  the 
area  to  watch  Olympic  events  2 

Things  I  saw  or  heard  about  in 
connection  with  the  Olympics  made 

me  want  to  visit  the  Parks  3 

I  had  to  reschedule  my  plans  to  visit 
the  Parks  because  of  the  Olympics  4 

OR       The  Olympics  had  nothing  to  do  with  my 

decision  to  visit  the  Parks  5 


69/80 


r 

r 
u 

L 

[ 

r 
c: 
c: 

i: 

i:, 


-6- 


5-  6 

6-  5 

7-  1 


13.      Please  record  the  age  and  sex  of  everyone  in  this  vehicle,  including 
yourself.     Write  in  your  ovm  age  and  sex  on  the  first  line. 

11/22 

hOL   S£2i  

FEMALE 


years 

1  2 

23- 

years 

1  2 

25- 

years 

1  2 

27- 

years 

1  2 

29- 

years 

1  2 

31- 

years 

1  2 

33- 

years 

1  2 

35- 

years 

1  2 

37- 

14.      What  is  your  occupation?    I  don't  mean  the  name  of  the  company,  but 
just  the  type  of  job  and  type  of  company.     (WRITE  IN.     IF  RETIRED, 
CHECK  BOX  AND  WRITE  IN  TYPE  OF  JOB  AND  COMPANY  YOU  HAVE  RETIRED 
FROM) . 


  IN   39- 

(TYPE  OF  JOB)  (TYPE  OF  COMPANY) 


[ ]  RETIRED 


Thank  you  very  much  for  completing  this  questionnaire.     Please  now 
complete  the  second  questionnaire  about  what  you  did  in  the  Parks 
and  your  opinions  on  the  Parks  and  their  facilities.     When  you  have 
completed  both  questionnaires,  please  put  them  in  the  envelope 
provided. 

PLEASE  MAIL  THESE  QUESTIONNAIRES  TODAY. 

POSTAGE  IS  ALREADY  PAID  SO  YOU  DO  NOT  HAVE  TO  PUT  STAMPS  ON  THE 
ENVELOPE  IF  IT  IS  MAILED  IN  CANADA  OR  THE  U.S. 


9 


RUSTON/TOMANY  &  ASSOCIATES  LTD. 


R/T  19151 


CARD  1 
(Q.2-A) 

2  On  A  SALES  CALL/  A  SERVICE  CALL,  A  PICK-UP  OR  DELIVERY 

3  a  member  of  a  work-crew  or  an  employee  i n  the  parks 
^   Commuting  to  or  from  work  or  school 

5  a  permanent  or  seasonal  resident  in  the  parks 


L 
L 
C 
C 

c 
c: 

L 
C 
C 
C 

c 

IT 


RUSTON/TOMANY  &  ASSOCIATES  LTD, 
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(Q.10) 


1987 


JANUARY 


S  M 

T 

W 

T 

F 

S 

1 

2 

3 

4  5 

6 

7 

8 

9 

10 

n  12 

13 

14 

15 

16 

17 

ie  19 

20 

21 

22 

23 

24 

2t)  26 

27 

26 

29 

30 

31 

FEBRUARY 

S  M 

T 

W 

T 

F 

S 

1  2 

3 

4 

5 

6 

7 

e  9 

10 

1 1 

12 

13 

14 

15  16 

17 

18 

19 

20 

21 

22  23 

24 

25 

26 

27 

26 

MARCH 

S  M 

T 

W 

T 

F 

S 

1  2 

3 

4 

5 

6 

7 

8  9 

10 

1 1 

12 

13 

14 

15  16 

17 

18 

19 

20 

21 

22  23 

24 

25 

26 

27 

28 

29  30 

31 

APRIL 

S  M 

T 

W 

T 

F 

S 

2 

3 

4 

5  6 

7 

6 

9 

10 

12  13 

14 

15 

16 

17 

16 

19  20 

21 

22 

23 

24 

25 

26  27 

28 

29 

30 

MAY 

S  M 

T 

W 

T 

F 

S 

1 

2 

3  4 

5 

6 

7 

6 

9 

10  11 

12 

13 

14 

15 

16 

17  16 

19 

20 

21 

22 

23 

24  25 

26 

27 

28 

29 

30 

31 

JUNE 


s 

M 

T 

W 

T 

F 

S 

1 

2 

3 

4 

5 

6 

7 

6 

9 

10 

11 

12 

13 

14 

lb 

16 

17 

16 

19 

20 

21 

22 

23 

24 

25 

26 

27 

26 

29 

30 

JULY 


S    M  T 

W 

T 

F 

S 

1 

2 

3 

4 

5     6  7 

8 

9 

10 

1 1 

1?    13  14 

15 

16 

17 

18 

19    20  21 

22 

23 

24 

25 

26    27  28 

29 

30 

31 

AUGUST 

S     M  T 

W 

T 

F 

S 

2     3  4 

5 

6 

7 

1 
8 

9    10  11 

12 

13 

14 

15 

16    17  16 

19 

20 

21 

22 

23   24  25 

26 

27 

28 

29 

30  31 

SEPTEMBER 

S     M  T 

T 

F 

S 

1 

2 

3 

4 

5 

6     7  8 

9 

10 

1 1 

12 

13    14  15 

16 

17 

18 

19 

20  21  22 

23 

24 

25 

26 

27   26  29 

30 

OCTOBER 


S     M  T 

W 

T 

F 

S 

1 

2 

3 

4     5  6 

7 

8 

9 

10 

11    12  13 

14 

15 

16 

17 

18   19  20 

21 

22 

23 

24 

25  26  27 

28 

29 

30 

31 

NOVEMBER 

S     M  T 

W 

T 

F 

S 

1     2  3 

4 

5 

6 

7 

6     9  10 

1 1 

12 

13 

14 

15    16  17 

18 

19 

20 

21 

22  23  24 

25 

26 

27 

28 

29  30 

DECEMBER 

S    M  T 

W 

T 

F 

S 

1 

2 

3 

4 

5 

6     7  8 

9 

10 

11 

12 

13    14  15 

16 

17 

18 

19 

20  21  22 

23 

24 

25 

26 

27   28  29 

30 

31 

1988 


JANUARY 


JULY 


s 

M 

T 

W 

T 

F 
1 

S 
2 

S 

M 

T 

W 

T 

F 
1 

S 
2 

3 

4 

5 

6 

7 

8 

9 

3 

4 

6 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

10 

1 1 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

24 

25 

26 

27 

28 

29 

30 

31 

31 

FEBRUARY 


AUGUST 


S  M 

T 

W 

T 

F 

S 

1 

2 

3 

4 

5 

6 

7  8 

9 

10 

11 

12 

13 

14  15 

16 

17 

18 

19 

20 

21  22 

23 

24 

25 

26 

27 

26  29 

MARCH 

S  M 

T 

W 

T 

F 

S 

1 

2 

3 

4 

5 

6  7 

8 

9 

10 

1 1 

12 

13  14 

15 

16 

17 

18 

19 

20  21 

22 

23 

24 

25 

26 

27  28 

29 

30 

31 

APRIL 

S  M 

T 

W 

T 

F 

S 

1 

2 

3  4 

5 

6 

7 

8 

9 

10  11 

12 

13 

14 

15 

16 

17  18 

19 

20 

21 

22 

23 

24  25 

26 

27 

28 

29 

30 

MAY 

S  M 

T 

W 

T 

F 

S 

1  2 

3 

4 

5 

6 

7 

S  9 

10 

11 

12 

13 

14 

15  16 

17 

18 

19 

20 

21 

22  23 

24 

2S 

26 

27 

26 

29  30 

31 

S 

M 

T 

W 

T 

F 

S 

1 

2 

3 

4 

5 

6 

7 

6 

9 

10 

1 1 

12 

13 

14 

15 

16 

17 

16 

19 

20 

21 

22 

23 

24 

25 

26 

27 

26 

29 

30 

31 

SEPTEMBER 


JUNE 


s 

M 

T 

W 

T 

F 
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1 

2 

3 

4 

5 

6 

7 

6 

9 

10 

11 
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13 
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17 

18 

19 

20 

21 

22 

23 

24 
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26 

27 

28 
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1 

2 

3 

4     5  6 

7 

8 

9 

10 
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17 
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21 
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23 
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25  26  27 

26 

29 

30 
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W 
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6 
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27 
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12 

13   14  15 

16 

17 

16 
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26 

27  26  29 

30 
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S    M  T 

W 

T 

F 
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1 
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3 

4     5  6 

7 

8 

9 

10 

11   12  13 

14 

IS 

16 

17 
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21 

22 

23 

24 

25  26  27 

28 

29 

30 

31 
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CARD  9 
(Q.21) 

A  0-5  YEARS 

B  6-15  YEARS 

C  16-19  YEARS 

D  20-24  YEARS 

E  25-34  YEARS 

F  35-44  YEARS 

G  45-54  YEARS 
H      55-64  YEARS 

I        65-74  YEARS 

J       75  YEARS  OR  OVER 


ATTITUDINAL  MAILBACK  QUESTIONNAIRE 

Distributed  To  All  Parks  Visitors 
In  All  Modes  For  Self -Completion 


Elizabeth  StTMt 

ronto.  Ontario  MSG  1P7 
i/977.1S33 


Ruston/Tomcmy 
Sr  Associates  lid. 


Dear  Respondent: 

Thank  you  for  taking  the  time  to  take  part  in  the  National  Parks 
Visitor  Survey.    This  nailback  questionnaire  will  provide  us  with 
the  additional  information  we  require  to  get  a  complete  and  accur- 
ate record  of  your  Park  visit.    The  information  you  provide  will 
be  used  to  better  the  National  Parks. 

Your  answers  are  extremely  important,  so  please  complete  the 
questionnaire  and  return  it  in  the  stamped  envelope  provided. 

Yours  sincerely. 


Ruston/Tomany  k  Associates  Ltd 


R/T  19151 


THIS  QUESTIONNAIRE  IS  TO  BE  COMPLETED  BY  THE  SAME  PERSON 
IN  THE  TRAVEL  PARTY  WHO  WAS  SELECTED  TO  ANSWER  THE 
INTERVIEWER'S  QUESTIONS  IN  THE  PARK.     THAT  PERSON 

IS  . 

NAME 


5-  5 

6-  1 

7-  1 


A  FEW  INSTRUCTIONS  BEFORE  YOU  BEGIN 

Most  questions  are  multiple  choice,  with  a  number  next  to  each  of 
the  possible  answers.  To  show  your  answer,  just  draw  a  circle 
around  the  number  next  to  the  answer  that  applies. 

For  example: 

My  favorite  colour  is... 

Blue  1 

Green  2 

Red  (T) 

Yellow  4 

If  more  than  one  answer  applies,  then  circle  all  appropriate 
numbers . 

A  few  questions  have  blank  spaces  instead  of  answer  numbers.  Just 
complete  these  in  your  own  words. 


13- 

IF  you  ONLY  SPENT  TIME  IN  YOHO  OR  KOOTENAY  NATIONAL  PARKS,  PLEASE  SKIP  TO 
Q.IO    ON    PAGE    10.        EVERYONE    ELSE    PLEASE    COMPLETE    THE  ENTIRE 
QUESTIONNAIRE. 

1.  In  the  list  below,  please  circle  ell  the  ectivities  and  programs  in 
which  you  participated  on  this  trip  to  Banff  and/or  Jasper  National 
Parks.  Please  do  not  include  activities  or  prograns  you 
participated  in  only  in  Yoho  or  Kootenay  National  parks.  (REFER  TO 
THE  MAP  AND  CIRCLE  AS  MANY  ITEMS  AS  APPLY)  . 


Sightseeing  by  car 

01 

Bicycling 

24 

Sightseeing  by  bus 

02 

Golfing 

25 

Viewing  Wildlife 

03 

Tennis 

26 

Birdvatching 

04 

Shopping 

27 

Picnicking 

05 

Attending  Movies 

28 

Photography 

06 

Attending  Banff  Festival 

Of  The  Arts 

29 

Mountain  Cliabing 

07 

Attending  Other  Live  Theatre/ 

Ice  Clinbing 

08 

Concerts/Art  Exhibits 

30 

Jogging/Running 

09 

Visiting  Museums/Historical 

Displays/Sites 

31 

Hiking/Backpacking  With  Your 

Own  Group  Or  By  Yourself 

10 

Attending  Sporting  Events 

32 

Hiking  With  A  Park  Naturalist 

11 

Attending  Other  Festivals/ 

Events 

33 

Attending  Park  Interpretive 

Or  Educational  Programs 

12 

X>ownhill  Skiing 

34 

Attending  Course  At  Banff 

Cross  Country  Skiing 

35 

Centre 

13 

Skating 

36 

scientizic  study  And  Research 

14 

Snowshoeing 

37 

r isnxng 

15 

Horsedrawn  Sleigh  Rides 

38 

SwiiDiiiing 

16 

Scuba  Diving/Snorkelling 

Dog  Sledding 

39 

17 

ColuBbia  Icefield  Snocoach 

40 

Scenic  Boat  Tours 

18 

Resting/Relaxing  * 

41 

Other  Boating/Canoeing/ 

Kayaking/Sailing 

19 

Visit  Visitor  Information 

Centre 

42 

River  Rafting 

20 

Any  Other  Activities 

Sailboarding/Windsurfing 

21 

(PLEASE  WRITE  IN) 

Horseback/Trail -riding 

22 

Horsedrawn  Carriage  Ride 

23 

Did  Not  Participate  In  Any 

Activities  Or  Programs  49 


-3- 


18- 

Which  of  the  attractions  listed  here  did  you  personally  visit  in  the 
Banff/Jasper  Parks  while  on  this  trip? 


01 
02 
03 


TPWNSITE? 
Banff 
Jasper 
Lake  Louise 

LAKES  IN  BANFF 

Bow  Lake  04 

Hector  Lake  05 

Lake  Louise  06 

Lake  Minnevanka  07 

Moraine  Lake  08 

Peyto  Lake  09 

Vermilion  Lakes  10 

Other  Lake(s)  In  Banff  11 

Lake(s)  In  Banff  But  Don't 
Know  NameCs)  12 

LAKES  IN  JASPER 

Lake  Edith  And  Annette  or 
Lac  Beauvert  13 

Maligne  Lake  14 

Medicine  Lake  ("Disappearing 
Lake**)  15 

Patricia  And  Pyramid  Lakes  16 

Jasper  or  Talbot  Lakes  17 

Other  Lake(s)  In  Jasper  18 

Lake(s)  In  Jasper  But  Don't 
Know  N2une(s)  19 


NATIONAL  PARK  ATTRACTIONS 

rAi^^s/spF?NGs  ?y  PAyrr 

Bow  Falls 

Upper  Hot  Springs  Pool 


Cave  And  Basin  Hot  Springs 
And  Centennial  Centre 


20 
21 

22 


Other  Falls/Springs  In  Banff  23 

24 


Falls/Springs  In  Banff  But 
Don't  Know  Name(s) 


FALLS/SPRINGS  IN  JASPER 
AtheUoasca  Falls 
Miette  Hot  Springs 
Punchbowl  Falls 
Sunwapta  Falls 


25 
26 
27 
28 


Other  Falls/Springs  In  Jasper  29 

Falls/Springs  In  Jasper  But 
Don't  Know  Name(s}  30 


GLACIERS/ICEFIELDS  IN  BANFF 
ANP  JASPgR  

Athabasca  Glacier  31 

Columbia  Icefield  32 

Stutfield  Glacier  33 

Crowfoot  Glacier  34 

Dome  Glacier  35 

Other  Glaciers/Icefields  In 

Banff  And  Jasper  36 


OTHER  NATURAL  ATTRACTIONS 

Cascade  Garden  (Banff  National 

Park  Building)  37 

Castle  Mountain  38 

Hoodoos  (Rock  Spires)  39 

Johnston  Canyon  40 

Saskatchewan  River  Crossing  41 

Skoki  Valley  42 

Egypt  Lake  Area  43 

OTHER  NATURAL  ATTRACTIONS 
IN  JAgPEP  

Goat  Lookout  44 

Maligne  Canyon/Valley  45 

Mount  Edith  Cavell  46 

Valley  Of  The  Five  Lakes  47 

I 

Tonguin  Valley  48 

Skyline  Trail  49 

yUSEUMS/CENTfiES  IN  BANFF 

Banff  Centre  For  Fine  Arts  50 

Banff  National  Park  Museum 

(Wildlife  Displays)  51 

Luxton  MuseuiD  (Indian  Culture)  52 

Natural  History  Museum 

(Geological)  53 

Walter  J.  Phillips  Art  Gallery  54 

Whyte  Museum  Of  The  Canadian 

Rockies  (Art  Displays)  55 

Museums/ Centres  In  Banff 

But  Don't  Know  Name(s)  56 

MUSEUMS/CENTRES/IN  JASPER 

Columbia  Icefield  Centre  57 

The  Den  Wildlife  Museum  58 


4- 

HISTORICAL  SITES  IN  BANFF  22- 
AND  JASPER  

Bankhead  Coal  Mine  Ghost 
Town  (Banff)  59 

Silver  City  Plaque  (Banff)  60 

Banff  Springs  Hotel  61 

Old  Fort  Point  Cairn  (Jasper)  62 

Buffalo  Paddock  In  Banff  63 

QpypoiiA  LTFTS  JN  BANFF 

Lake  Louise  Gondola  Lift  64 

Mount  Norguay  Scenic  Lift  65 

Sulphur  Mountain  Gondola 
Lift  66 

Sunshine  Village  And 
Gondola  67 


GONDOLA  LIFTS  IN  JASPER 


Jasper  Tramway  On 
Whistler's  Mountain  68 

SKI  RESORTS  IN  BANFF 

Lake  Louise  69 

Mount  Norguay  70 

Sunshine  Village  71 

g|CT  RESORTS  ?N  JAgPER 

Marmot  Basin  72 


-5- 
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3-a)  While  you  were  in  the  Parks,  did  you  take  a  bus  sightseeing  tour  of 
either  Banff  or  Jasper  National  Park  which  originated  in  the  Parks? 
(PLEASE  CIRCLE  ONE  NUMBER  ONLY) 

No  1  * 


Yes 


IF  YES 

•b)    Was  that  an  overnight  tour  of  the  Park  or  was  it  a  tour  which  began 
and  ended  on  the  same  day?     (PLEASE  CIRCLE  ONE  NUMBER  ONLY). 


Overnight  tour 
Same  day  tour 


4 -a)     What  are  some  of  the  things  you  liked  about  the  time  you  spent  in 
Banff  or  Jasper  National  Parks?     (PLEASE  WRITE  IN) 


-b)     What  are  some  of  the  things  you  didn't  like  about  the  time  you  spent 
in  Banff  or  Jasper  National  Parks?     (PLEASE  WRITE  IN) 


39- 


ANSWER  QUESTION  S  IF  YOU  gPEWT  TIME  IH  RXWFF  MATIONAL  PARK 


5-a)  Please  indicate  your  level  of  eatisfaction  with  Banff  National  Park 
on  the  following  attributes,  using  a  scale  fron  one  to  seven,  where 
one  is  Very  dissatisfied  and  seven  is  very  satisfied.  The  more 
satisfied  you  were  with  the  Park  on  the  attributes  shown,  the  higher 
the  number  you  would  choose,  the  less  satisfied  you  were,  the  lover 
the  nuBber  you  would  choose.    CIRCLE  ONE  NUMBER  FOR  EACH  STATEMENT. 


Availability 
of  suitable 
acconuDodation 


Very 
Dissat- 


Neither 
Satis- 
fied/ 
Dissat- 


Very 
Satis- 

fied 


Mo 

Opinion/ 
Does  Not 

Apply  


2.  Choice  of 
restaurants/ food 
and  beverage 
services  for  you 

3.  Nightlife,  theatre 
and  entertainment 

4.  Public  washroom 
facilities 

5.  Quality  of  food/ 
beverage 

6.  Comfort  and  clean- 
liness of  accommoda' 
tion 


7.  Shopping 

opportunities  12  3  4  5  6  7 

8.  Quality  of  camping  12  3  4  5  6  7 

9.  Quality  of  service  12  3  4  5  6  7 

10.  Wilderness  protection 
and  nature  conserva- 
tion 1        2        3        4        5        6  7 


11. Friendliness, 

courtesy  and  hospi- 
tality of  people 
working  there 

12  Overall  cost 


•b)  In  your  opinon  what,  if  anything,  is  special  about  £flinll  National 
Park  which  makes  it  different  from  other  parks  you  have  visited? 
WRITE  IN  BELOW. 


54- 


AygWEP  PVEgTIW  e  IF  YOU  gPEHT  TIME  IH  JASPER  HATIPNAL  PARK 


6-a)  Please  indicate  your  level  of  eatisfaction  with  Jasper  National  Park 
on  the  following  attributes,  using  a  scale  fron  one  to  seven,  where 
one  is  very  dissatisfied  and  seven  is  very  satisfied.  The  Bore 
satisfied  you  were  with  the  Park  on  the  attributes  shovm,  the  higher 
the  number  you  would  choose,  the  less  satisfied  you  were,  the  lover 
the  number  you  would  choose.     CIRCLE  ONE  NUMBER  FOR  EACH  STATEMENT. 


Very 
Dissat- 


Neither 
Satis- 
fied/ 
Dissat- 


Very 
SatiS' 


1.  Availability 
of  suitable 

accommodation  1       2.3       4       5       6  7 

2.  Choice  of 
restaurants/food 
and  beverage 

services  for  you  12        3        4        5        6  7 

3.  Nightlife,  theatre 

and  entertainment         12       3       4       5       6  7 

4.  Public  washroom 

facilities  12        3        4        5        6  7 

5.  Quality  of  food/ 

beverage  12        3        4        5        6  7 

6.  Comfort  and  clean- 
liness of  accommoda- 
tion 1        2        3        4        5        6  7 

7.  Shopping 

opportunities  12  3  4  5  6  7 

8.  Quality  of  camping  1       2  3.4  5  6  7 

9.  Quality  of  service  12  3  4  5  6  7 

10.  Wilderness  protection 
and  nature  conserva- 
tion 1        2        3        4        5        6  7 


No 

Opinion/ 
Does  Not 

Apply  


11. Friendliness, 

courtesy  and  hospi* 
tality  of  people 
working  there 

12. Overall  cost 


*b)  In  your  opinon  %rhat,  if  anything,  is  special  about  ;y^asper  National 
Park  which  makes  it  different  from  other  parks  you  have  visited? 
WRITE  IN  BELOW. 


-8- 
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Excluding  this  visit,  in  what  year  was  your  last  visit  to  Banff  or 
Jasper  National  Park?    WRITE  IN  BELOW  OR  CHECK  BOX. 

YEAR 

[]     NEVER  VISITED  BEFORE  THIS  TIME 

Please  indicate  on  the  list  below,  what  sources  of  information  were 
used  to  plan  your  trip  to  Banff /Jasper  National  Parks.  (PLEASE 
CIRCLE  AS  MANY  AS  APPLY)  . 

I   received   literature   or  information  before   leaving  on  this  trip 


from. . . 

Travel  Alberta   01 

Tourism  Canada   02 

Parks  Canada   03 

British  Columbia   04 

Canadian  Government  Office  Outside  Canada 
(example:     embassy, consulate,  trade  or 

tourist  office)   05 

I  received  information  from  an  information  centre 

while  on  the  trip   06 

I  received  information  at  a  travel  show   07 

I  consulted  a  travel  agency  and... 

Was  provided  with  literature   08 

Was  provided  with  other  information   09 

I  saw  a  T.V.  advertisement   10 

I  saw  any  other  type  of  advertisement   11 

I  saw  a  travel  article   12 

I  saw  a  travel  film   13 

I  read  a  travel  book   14 

Advice  of  friends  or  relatives   15 

My  own  previous  experience.,..   16 

DIDN'T  USE  ANY  INFORMATION  SOURCES.   17 


-9- 
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When  did  you  make  the  final  decision  to  visit  the  Banff /Jasper 
National  Parks  System?  Please  circle  the  number  beside  the  month 
and  write  in  the  year  in  the  space  provided. 

MONTH  YEAR 


January 

01 

July 

07 

February 

02 

August 

08 

March 

03 

September 

09 

April 

04 

October 

10 

May 

05 

November 

11 

June 

06 

December 

12 

(WRITE  IN) 


-10- 

5-5 

EVERYONE  PLEASE  ANSWER  ALL  REMAINING  QUESTIONS.  6-2 
PLEASE  REFER  TO  THE  ENCLOSED  MAP  TO  ANSWER  QUESTION  10.  13- 

Please  indicate  where  you  first  entered  the  National  Parks  on  your 
trip. 


Location 

1 

(HWY 

16 

-  EAST  GATE) 

1 

Location 

2 

(HWY 

16 

-  WEST  GATE) 

2 

Location 

3 

(HWY 

11 

-  EAST  GATE) 

3 

Location 

4 

(HWY 

1  - 

WEST  GATE) 

4 

Location 

5 

(HWY 

93 

-  WEST  GATE) 

5 

Location 

6 

(HWY 

1  - 

'  EAST  GATE) 

6 

b)  What  was  the  date  of  this  first  entry? 

Month  Day 

c)  And  about  what  time  of  day  did  you  first  enter  the  Parks  System? 

Between  6  a.m.  and  12  noon  1 

From  noon  to  six  o'clock  p.m.  2 

Between  6  p.m.  and  midnight  3 

or  From  midnight  to  6  a.m.  4 

IF  YOU  LIVE  OUTSIDE  CANADA,  ANSWER  Q.ll. 

At  What  city,  town  or  border  crossing  point  did  you  enter  Canada  on 
this  current  trip? 


CITY/TOWN/BORDER  CROSSING 


PROVINCE 


-11- 

22- 

12.  Thinking  of  your  entire  trip,  including  the  time  you  spent  in  the 
Parks,  which  one  trip  type  defined  below  best  describes  the  kind  of 
trip  you  took? 

An  outdoors  vacation.    A  vacation  in  a  natural 

area  where  you  nay  engage  in  activities  such  as 

camping,  fishing,  hiking  or  rafting.  1 

A  resort  vacation.    A  trip  to  a  resort  or  resort  area 
where  a  wide  variety  of  activities,  such  as  beaches, 
skiing,  golfing,  tennis  and  so    on,  are  available  close 
by  or  on  the  premises.  2 

A  close-to-home  leisure  trip.    A  trip  to  a  place  close 
to  home  where  you  can  enjoy  activities  such  as  a  beach, 
lake,  seashore,  or  park.  3 

A  touring  vacation.    A  vacation  by  car  or  bus  or  train 
through  areas  of  scenic  beauty,  cultural  or  general 
interest.  4 

A  town  or  city  trip.    A  trip  to  a  town  or  city  Where 

you  may  shop,  visit  museums,  enjoy  entertainment, 

dine,  attend  plays  or  concerts,  or  just  stroll  around 

and  enjoy  the  city.  5 

A  visit  to  friends  or  relatives.    A  trip  whose 

primary  purpose  is  to  visit  and  spend  time  with 

friends  or  relatives.  6 

A  business  or  convention  trip.     For  instance,  attending 

a  meeting,  seminar,  conference  or  convention.  7 

13.  Which  category  best  describes  the  people  who  made  up  your  immediate 
travel  party  on  your  trip  to  the  Parks? 

A  Couple  1 

Family/relatives  2 

Friends  3 

Business  Associates  4 

School  Group  5 

Club/Association/Convention  Group  6 

Senior's  Group  7 

By  Myself  8 

Other  (SPECIFY)  


-12- 
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Which  of  the  following  items  of  equipment  did  you  have  with  you  on 
your  trip  to  the  Parks?  CIRCLE  ALL  ITEMS  OF  EQUIPKENT  YOU  HAD  WITH 
YOU.  (IF  YOU  DID  NOT  TAKE  ANY  OF  THE  LISTED  EQUIPMENT  WITH  YOU, 
CHECK  THIS  BOX  []  AND  SKIP  TO  THE  NEXT  QUESTION). 


Tent 

01 

Fishing  equipment 

13 

Backpacking  equipment 

02 

Snorkel/scuba  equipment 

14 

Climbing  equipment 

03 

Golf  clubs 

15 

Hiking  boots 

04 

Motorized  Golf  Cart 

16 

Field  guides 

05 

Sailboard 

17 

Still  camera 

06 

Bicycle 

18 

n\j  V  X c   wciuicx  a 

07 

19 

Videotape  camera 

08 

Boat 

20 

Binoculars/telescope 

09 

Canoe/Kayak 

21 

Downhill  skis 

10 

All-Terrain-Vehicle  (ATV) 

22 

Cross  country  skis 

11 

Snowmobile 

23 

Snowshoes 

12 

Other  equipment 

24 

(SPECIFY) : 


-a)  Now  please  think  about  the  people  in  your  household,   regardless  of 
whether  they  travelled  with  you  on  your  trip  to  the  Parks. 

How  many  people,  including  yourself  and  any  infants,  are  in  your 
household?     (WRITE  IN  NUMBER) 


-b)  And  how  many,   if  any,  are  under  six  years  old  and  how  many  are  six 
to  eighteen  years  old  inclusive?     (WRITE  IN  NUMBERS) 

NUMBER  UNDER  SIX  YEARS  OLD   

NUMBER  6  TO  18  YEARS  INCLUSIVE   

-c)  Is  the  chief  wage  earner  in  the  household  under  45  years  old  or  45 
years  or  over?     (CHECK  ONE  BELOW) 

Under  45  years  1 

45  years  or  more  2 


-13- 


34- 


16-a)  Finally,  to  help  us  classify  the  information,  would  you  please 
indicate  which  of  the  following  general  categories  best  describes 
your  personal  annual  income  before  taxes  and  other  deductions. 
(CIRCLE  QM  NUMBER  ONLY  AND  INDICATE  CURRENCY) . 


Under  $10,000 

1 

$10,000 

- 

$14,999 

2 

$15,000 

- 

$19,999 

3 

$20,000 

$29,999 

4 

$30,000 

$39,999 

5 

$40,000 

$49,999 

6 

$50,000 

$59,999 

7 

$60,000 

$69,999 

8 

$70,000 

$74,999 

9 

$75,000 

or  more 

0 

CURRENCY   (CIRCLE  ONE) 
Canadian  1 
U.S.  2 


-b)  And    would    you    please    indicate    which    of    the    following  general 
categories  best  describes  your  total  household  income  before  taxes 


and  other  deductions. 
CURRENCY) . 

Under  10,000 

$10,000  -  $14,999 

$15,000  -  $19,999 

$20,000  -  $29,999 

$30,000  -  $39,999 

$40,000  -  $49,999 

$50,000  -  $59,999 

$60,000  -  $69,999 

$70,000  -  $74,999 

$75,000  or  more 


(CIRCLE     ONE     NUMBER     ONLY     AND  INDICATE 

1 
2 
3- 
4 
5 
6 
7 
8 
9 
0 


CURRENCY   (CIRCLE  ONE) 
Canadian  1 
U.S.  2 
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I 

Are  there  any  comnents  you  would  like  to  add,  either  negative  or  positive 
I  about  the  time  you  spent  in  the  National  Parks? 


THANK  YOU  VERY  MUCH  FOR  YOUR  CO-OPERATION. 
PLEASE  PUT  YOUR  COMPLETED  QUESTIONNAIRE  IN  THE 

ENVELOPE  PROVIDED  AND  MAIL  IT  BACK  TO  RUSTON/TOMANY  &  ASSOCIATES 
THE  POSTAGE  IS  ALREADY  PAID  SO  YOU  DO  NOT  HAVE  TO  PUT  STAMPS  ON 
THE  ENVELOPE  IF  IT  IS  MAILED  IN  CANADA  OR  THE  U.S. 


Ruston/Tomany  &  Associates 

111  Elizabeth  Street,  4th  Floor, 

Toronto,  Ontario,  MSG  1P7  (Canada) 

(416)  977-1533 
41/44 


2 


